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Weekly 


THE ORGAN OF BRITISH ADVERTISING 


How RIGHT 


you are 


Mr. Editor! 


Today, seven and a half million British 
women are regular wage-earners—an all- 
time record figure—in an ever-growing 
variety of jobs. Proportionally, their post-war 
earnings have increased much more steeply 
than those of the mere male. One in every 
five WOMAN readers is married and doing 
a paid job as well ... one in every five 
WOMAN homes enjoys a dual wage packet ! 
Through the pages of WOMAN you will 


influence a greater audience than any 
other weekly women’s magazine in 
the world can bring you. including 


a high proportion of the earner-spender 
groups—the women with the ability to 
buy— whose unportance to your national 


sales campaigns can scarcely be overstressed. 


BRITAIN’'S GREATEST SELLING 
FORCE TO WOMEN 


\.B.C. WEEKLY NET SALE 


2,184,640 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRES LTD., 96-98, LONG ACRE, LONDON, w.c.2 
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June 12, 


1952 


ROE 


ADVERTISING 


would help if the agent could 
on the date requested 
hat there is af opportunity to 
proots im for cor- 


supply time 


ROE OUTDOOR 
ADVERTISING LIMITED 
COMPLETE NATIONAL SERVICE 


Holding the reader * 
ADVERTISING +y 

dd to “Copytaster’s” enlighten. ‘008 

writers copy in late and then expects 


ADVERTISER'S WEEKLY u 
: supply copy 
in thrall 
o * «e« 
in my long experience 
F. JOHN ROE LIMITED nent Uune 5) of budding copy sus 
A star copywriter must be able | PTO! Dy return who is at fault 


To The Editor 
oD @ itor’... 
Sin,-May I be permitted to 
the agent who sends 
incorpo oted Practieners in Advertsing } 7 ' 
create that clusive quantity Epoar M. Letwu 


COMPREHENSIVE AGENCY SERVI CE 


MANCHESTER 
10 Aaw'sde CQ 
Biach{ rare 9786 
LONDON 
174 Hew Bond it WI 
Regent 6558 


a 
ae 


ald 3) 


‘Rightful revenue’ 
jor the agencies 


Sim, lt os significant that the 
adverse crim of my ietlec 
(May 8) on the avouance of spiit 
COTTSOns = «Delwoeen | agcncics 
Las come from overseas adverts 
ing agenis, who profit most from 
such an arrangement at the ea 
pense of the British agencies 
rightlul revenue 

I do agree, of 
many 
ing, such 


that to 
forms of overseas adverts 
as direct mail, posters, 
sides, the services of 
agencies are essential 
give the latter a blank 


course, 


cinema 
overseas 
bul to 


IN THIS ISSUE— 
Ascot water heaters case history 
~——page 482. 

NEXI WEEA’S issue will include 
the annual survey of Outdoor 
Advertising. 


cheque to book ail 
and magazine 
behalf, thereby 
from 


newspaper 
their 
losing half com 
wWokings, 's 
just plain bad bus these 
days when every pound of 
revenue is needed to combat 
higher working 
The majority 
dailhes, as we as 
technical 
offices or representatives 
would subm thar the 
agency wishing to derive its 
mum and revenue trom 
the hard work it puts into an ad 
should consider 


space on 
mission such 


ress in 


costs 

of greal overseas 
nagasines and 
maintain London 
and | 
British 
mani 


press 


rightlul 


vertising account 
whether | would not be far more 
profitat many con 
tracts as possible 1 London at 
the normal commission rate 


place as 


Dennis Ro Vickers 
Managing 1) clo 
Technical Pub 
(Overseas) Lid 


readership value, and then be pre 
pared to defend it to the print 
stage against destruction by umuid 
id men, and courageous young 
en who are neither salesmen nor 
writers 
lt % no easy thing to hold the 
reader in thrall while you sell him 
sn unsinkable cork. (it's surpris 
ingly easy when it's a flying battle 
ship.) But it is done. That is star 
copywriting, and the more 
masterly delicate the touch the 
casier its destruction by tremulous 
hands and itching fingers 
However, let not the imperfec 
tions of the profession fill the 
fledgling copywriter with despair 
By the time he is a star copy 
writer the profession may be per 
fect, and all its members as 
riilant and far-sighted as he 1s 
Kut then—bless my soul-—they 
| not need him! 


wii 
S. W. Barrrum 
48 Leinster Square, W.2 


British ad. films 
in world markets 


Sin.--l was very interesied to 
read your note in “To-morrow’s 
Topics” (May 29) on the cam 
paign to promote the distribution 
of British advertising films in 
world markets, which is to be run 
by the Government Information 
Service 

1 feel that there is an oppor 
tunity here to help to promote 
the sales of British goods abroad 
o a way which has not hitherto 
been exhaustively tackled by 
many British manufacturers 

B. Kivwe 
Manager, Overseas Division, 
Theatre Publicity Ltd 
Publicity Lid 
overseas divi 
world-wide 
distribution of 
Editor.) 


(Theatre have 
recently set up an 

which offers 
facilities for the 
advertising films 


on 


Intricate settings 


Sim.--Vincent Steer, in his 
article “How to Improve Publi- 
cation Settings” (June 5) 
nentions some interesting facts 

When intricate settings are re 

red from a trade publication, 


Fish Industry 


a _s 

Critic of Caslon 

Sia, Vit Steer Uune 
refers to Casion Old Face as 
King of types and the type 
Kings and gives his opinion 
that Casion is bv tar the most 
uselul type 

With due dete 


went 


ence, | beheve 
is generally considered that 
Casion is which has to be 
treated with considerable caution 
for adver The 
orginal Casion type laces were 
produced at a ume when printing 
was produced on hand presses 
under considerable pressure, 
using plenty of ink and damped 
hand-made pape Thus the face 
was considerably thickened up, 
and appeared a good deal bolder 
than it actually was. But to-day, 
high-speed runs on modern power 
presses On newsprint or art paper 
with the resultant “kiss” mmpres 
sion leave a face like Caslon 
looking very thin and spidery, 
particularly in the smaller sizes, 
whereas type designed 
especially to stand up to such 
ns suffer little or no loss 

acter 
tied y the 


a lace 


sement use. 


faces 


largest sizes of 
Casion, particularly in the italic 
look well in display lines, but 
this hardly qualifies the face for 
the description of “by far the 
most useful type.” 

After all, what has Caslon got 
hat say Perpetua hasn't? 
Except a long record of service 
when hardly any other faces at 
all were available 

ALISON GILLARD 
76 Edge Street, W.8. 


Salesmen must have 
° 
‘inner power’ 
Sirn.--Some short-sighted firms 
ire engaging young men of 25 
years and young girls of even 
more tender age to attempt to 
handle highly technical positions 
the selling 
, are the princi- 
. o successful 
salesmanshiy c diction and 
an easy, natural manner; ongina 
lity of expression in good idic- 


LONDON 
174 New Bond St. W.! 
Regent 0458 
MANCHESTER 
20 St. Ann's Sq. C2 
Blockfriars 9/86 


matic English, imaginauon and 
an eAxtemorancous use of the 
right words, the imper power to 
enthuse naturally and sincerely 
over the product you are selling. 
You musi believe in yourself to 
obtain success, a love of one's 
fellow men and women, naturally 
accompanied by a love of travel 

Age and education count for 
lithe or nothing —there 1s no fool 
who can compare in foolishness 
with the educated fool. 


AurReD E. HENDERSON. 
Baron-Photo-Centre, W.1 


How agencies get 
new accounts 


Sin.—In an article entitled 
How Agencies Get New 
Accounts,” which appeared in 
ApverTiser S Weekcy of Febru 
ery 28, your contributor wrote 
In the U.S.A. an agent can 
phone a client of fellow agent 
and say, in effect, ‘I hear it 
rumoured that you contemplate 
s change—and | consider your 
present advertising lousy any- 


way 

I think that in fairness to our 
very good frends in the States 
t should be pointed out that 
Standard No. 6, entitled “Unfair 
Tactics,” of the Standards of 
Practice of the American Asso- 
ciation of Advertising Agencies 
begins as follows: “The Adver- 
using Agency should compete on 
merit and not by depreciating 4 
competitor or his work directly 
or inferentially.” 


C. ANSTICE BROWN. 
Director, 
Institute of Incorporated 


Practitioners in Advertising 


BRITISH COUNCIL ECONOMY 

Owing to an economy drive by the 
British Council, Eric Littk Adver- 
tising are no longer selling space 
for the British Medical Bulletin 
All space selling for this journal is 
to be handled Erect. 


ORFOLK STUDIO: 
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Contact is easy 
when The Illustrated 
London News 


has done 


the silent selling 


FIFTY-TWO TIMES EACH YEAR 


THE ILLUSTRATED LONDON NEWS 
goes in great volume to every country in 
ie in / the world — carrying information about the 


ss (| = af goodwill and products of British firms — 


paving the way for the visits of sales executives 


who set out to establish new export trade 


connections. There is no substitute for 


the world-penetration of this publication. 


First and greatest 
illustrated newspaper 
in the world 


W. J. COWAN, Advertisement Manager, INGRAM HOUSE, 195-198 STRAND, LONDON, W.C.z. Tel. TEMple Bar 5444. 
MANCHESTER OFFICE: 5; MARKET STREET. Tel. Blackfriars 4109 
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To sell where the buying is briskest today, you must 
aim your advertising at the thousands of housewives 
like this one, who are now better off than ever before. 
Changes in the economic pattern have made them 
the most active as well as the biggest buying section 
of the community. Such housewives solidly compose 
the loyal circulation of these three A.P. Weeklies, 
and look to them for sound advice, reliable informa- 
tion and homely fiction. Busy as they are, they will 
give you their whole-hearted attention when you 
advertise in — 


The combined circulation of 
these three A.P. Publications is OVER 520,000 
—for only £185 PER PAGE 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., 
THE FLEETWAY HOUSE, LONDON, E.C.4. CENTRAL 8080 


._—— ° 
er yer . 
: “aa i gow® ‘ 3 
: So) —— gree . 1, we ” 
MT EPHO eed yori © 
et C NE | ‘la a ent] 
mLEPHONE | N No wit 
—— eS rise ° . 
: a IS pounds ° week : 
| HY || hi we've got che celevisio” 
ts | ai 
» «se. 1} UR ¥ 
ol i} | il} so you can amagine + °° 
; " ~ ginal | | 
a +t ri} 
=? r ye} | 
ctl —— 4) Al | 
: r < a + | ( 
¥ & > a yal 
1 ea {. re 1 | 
Pea ||| i) ©WOMAN’ ~~ 
aS § WORLD 
—peee ome COMPANION 
aE woman's COMPA ] 
| aS || ome ncn 3° jAbiensiidlaie’ ie Bc ee 
me ERE | 
a =>. stecerd | | y 
eth) |} by ee 
rm . Oe oll ) 


Advertisers Weekly 
June 12, 1952 


ONLY. 


nothing like 


mon ony 


Men who buy good 
things buy MEN 
For man 
to man reading 
and man to man 
selling there’s 


Vol. 156 


Advertiser's 
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Men who buy good 
things buy MEN 
ONLY. 
to man reading 
and man to man 
selling there’s 
nothing like 


mon only 


For man 


\Edinburgh Evening News photo 


A. E. Aylward, new president of 

the British Poster Advertising 

Association responds to the wel- 

come of the Lord Provost of 

Edinburgh, Mr. James Miller, at 

a civic reception at the City 
Chambers. 


Lord Rothermere warns: 
‘Another crisis 


would damage 


press severely’ 


Bookings indicate that a “modern 
equivalent of the famous Daily 
Mail front page in the form of 
a large dominating space on 
page three will form the key- 


stone of many successful ad- 
vertising campaigns in the 
future,” Lord Rothermere, 
chairman, stated at the 47th 


annual meeting of Associated 
Newspapers Ltd 

The Sunday Dispatch was unique, 
in that its sale during 1951 
showed an increase over 1950 

Discussing the newspaper industry 
generally, Lord Rothermere 
said that any further increases 
in production costs would, in 
his opinion, produce another 
crisis that would severely 

damage the industry 


Quality of poster 


advertising 


praised: ‘Essentially British’ 


‘Advertiser’s Weekly’ Staff Reporter 


ELCOMING members of the British Poster 


Advertising 


Association to Ediaburgh for their annual conference, the 
Lord Provost said on Tuesday morning: “Your business is an 


essential link between manufacturer and consumer.” 


A high- 


light of the conference was the suggestion of a leading planning 


I compliment you on the un- 
doubted progress made in the last 
few years in the art of your busi- 
ness,’ said the Lord Provost. 
“There has been notable improve- 
ment in site design.” 

Saying that he had heard that 
the industry had been exercising 
a form of voluntary censorship 
for 60 years, the Lord Provost 
added that he was sure that this 
had helped in attaining the 
present high standard. 

“You were right jn showing 
that you are in favour of reason- 
able control,” he commented. 
“The public and the authorities 
fully appreciate what you have 
done.” 

Poster advertising was, he 
maintained, an essentially British 
phenomenon. Nowhere else had 
he seen outdoor advertising of 
such quantity and high quality. 

George T. Mills, retiring presi- 
dent of the B.P.A.A., in replying 
te the welcome, reiterated that 
the outdoor advertising industry 


had been concerned with the 
maintenance of amenity for 60 
years. 

A. E. Ay!ward (David Allen & 
Sons Ltd.) was elected president 
of the Association 

Ald. S. Brown (Mills & Rock- 
leys Lid. Leicester) is vice- 
president. 

Re-clected to the committee 
are: Ald. James Bleakicy (Man- 
chester Billposting Co. Ltd), 
K. B. H wards (Willing’s), 
and H. Barrett (Wolverhampton 
Billposting Co., Ltd.) 

J. W. Naake (Mills & Rockleys 
Ltd., Nottingham) retired after 
many years on the committee 
In his place was clected J. W. 
Mills (Mills & Rockleys Ltd. 
Coventry), son of George T. 
Mills, retiring president 

An exhibition of outdoor ad- 
vertising sites, showing some of 
the problems of construction and 
maintenance, was staged at the 
North British Hotel 

Mills & Rockleys Lid. had a 
16-sheet Hellberg Pane!, as well 


@ Continued on page 47! and in 
Stop Press 


men, 


Sir Miles 


Advertising 


Thomas 


(president, 
Association), - 
Ewart Rumble (chairman, execu- 
tive commitiee) and W. W. J 


Studd (deputy chairman), leave 

for the annual convention of the 

Advertising Federation of 

America, in New York Sir 

Miles's powerful plea for freer 

exchange of goods is reported on 
page 476 


Every month unique MEN ONLY 
contains the pick of current 
reading for men. For selling 
to men with money to spend 
there’s no better ‘buy’ than 
the magazine for 
about men — 


men, by 
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ADVERTISERS WEEALY 


How agents have helped 
foster Anglo-Irish trade 


British advertising agents last friday beard Mr. Erskine Childers, 
Eire Minister for Posts and Telegraphs, claim that at long last 
Irish products were being advertised freely and successfully. 
But, he added, industrialists found it difficult to compete with 
the advertising appearing im 
foreign publications sold there. 


he agenda f the northero 


Mr Childers was f{ pvsing wh where t ippeared at 
the tou f i tute of | meeting 
corporated Pra t \ Mr. Oughton and Hugh Apple 
vertising at «a dinne at tl (past president of the Inst 
Gsresham Hotel that was outhned the work carricd 
the social highlights of the a g the year, and ( Anstice 
t convent f LiPA Hrown, director, spoke on future 
Scottish, Northern and Midiand pects and introduced his suc 


branches held Put r, Drummond Armstrong 
In Ireland, saudi Mr. ¢ j Ihe social programme, in the 
while Crovernment je pa t angement of which Mr. Mc 
end « siderable surtis pu ( cll played a pr nent part 
y. u nain subject cd dled a reception by the 
sia Ampa ‘ I sach, Mr. De Valera, a visit 
to and tow ’ Pp caltt Dail and the Senate, a din 
encourag ‘ lance at Dun Loaghaire, and 
The most vance tour of the Wicklow Moun 
the us { ve y the » and Glendalough 
irish Government was the de Thanks to the northern com 
sion to spend up to £25000 ce and to R. D. Pochin (Man 
yearly on tourist advertising and r) for his work as secretar 
7] tor der the terms paid by J. Fergus (for the 
prom is in 


the Tourist Traffic Act . sh branch) and Guy Biddle 

Mr. Childers said he hoped t! the Midlands branch) 
day would neve ome wh = 

0 hr ad ting rn 7 t t 

— sage o> AE wi winton to 
grammes were free fron rt 
control in lreland dd ess 

Hubert A. Oughton, presuk a r 
of the Institut n reply, claimed 4 A l h 
that the Institute played a A.A. luncheon 
part in the building up of trade Viscount Swinton, Minister of 
between Ireland and England. aod \farerials and Chancellor of the 
between other countries ) y of Lancaster, will be the 


pal speaker at this years 
Education Was d official luncheon of the 
! t Association, which 


A Key Topic : ‘a 


e held at Claridge’s on 


The toast “Our Guests,” way Wednesday, July 16 
proposed by the ¢ 1 na | d Swinton has assumed the 
Walter J. Harrop, chairma ! isidility of co-ordinating 
he northern bra _ l ( ment pubis relations 
tute (the host Ora t payee se 
In reply, the Lord M 
Senator \ (Clarkin said hat 
meetings of U type in DD ' 
could do muci » foster inte to help British exporters the 
national goodw and hel Yorker magazine has pre 
resolve inderstanding d a special 76-page survey 
In the business ’ . wing where sales drives can 
conveation mane f edu ade with the best results 
tron held an important place | survey, The Primary Mar 
Mrs. J}. Macdonald (Manx For Quality Merchandise 
ter) gave rief a , tu uns exclusive information 
Institute's f week-end ¢ ed by the American Depart 
held at Lyme Hall recently of Commerce Bureau of 
Ou ‘ fuiure is and also embodies de 
the edu , ee, of © { reports compiled by repre- 
he Aira tw Bu ves of the magazine during 
(Lond hous f Te val tours of the cities con 
were mot g sufficient atte { and the principal stores 
ion ft ny within fhe n 
agencies chanical Ano ik Purpose of the study ts to 
otter ithe ” / fy selling tor British 
roved t fj ufacturers of quality goods 
f Ar? 4 ‘ ’ show them where to start 
newspaper off d where to push hardest. The 
C. McConne Dublin), appea klet also shows where the 
ng for great interct ge profitable sales are to be 
formation betwee nembers and de and where sales are 
ilso between anches, said that , 
the item “exchange of torma survey identifies the 47 
tion” was easily the most popula h narkets in the States. These 


a 
By sh # 
the 


Airways 
displays fit in 


“ropean 


any size 


ndow displays designed by W. R. Szomanski for 


Three-dimensional and casily dismantled, 
of window 


from 5S to 


ll feet. 


Trade press starts drive 
to boost textile sales 


U.S. export ad. 
budget rises 


American manufacturers, 


faced with growing buyer- 


resistance af hore are 
ming to spend re 1 


ord 
export advertising 


plan 
sums on 
This intention was dis- 
of ad 

manauwers at the 
internat conven 
tion of the 4dvertis 
New York 
stating that 
25 per 


closed by a number 
vertising 
fourth nal 
I rport 
ing Associati 

One of 
Ais firm 


nmin 
them 
would spent 
than last said 
Latin America 


market 


cent more 
Right 


is a whale 


year 
now 


"a 


MAGAZINE HELPS EXPORTERS BY 
AMERICAN MARKETS SPOTLIGHT 


47 markets account for 50-81 per 
cent of the total U.S. sales poten 
tral. Detailed are what the sur 
vey calls “the big ten areas of 


primary 
fecturer 


importance to any Manu 
and which account for 


between 29-62 cent of the 
whole U.S. pot | 
The next 20 areas in impor 


tance are also discussed fully and 


the New Yorker suggests that 
these top thirty markets should 
be tried first by any British manu 
er entering the American 

for the first time—“they 


ire the natural gateways to the 
entire United States markets.” 


A drive to boost the British 
fashion industry to world leader- 
ship in Coronation year initiated 
by National Trade Press through 
their journal, “Fashions and 
Fabrics,” and supported by the 
textile trade—is to be launched 
this autumn. 


Exhibitions to be held in 


London and Manchester in 
October will display fabrics 
specially designed im the great 


textiles centres, and Britain's top 
designers will make up garments 
forecasting Coronation fashions. 

Purpose of the exhibitions is to 
stimulate trade jin all its phases 

export, make-up, wholesale and 
retail. World buyers will attend, 
and their purchases are expected 
to give new impetus to the hard- 
pressed textile industry 

lt is hoped that big dollar and 
Empire markets, demands for 
Coronation fashions and fabrics 


il move the world centre of 


fashion to London and establish 
the haute couture houses of 
Britain permanently in the fore 


ont in world markets 

The National Trade Press 
exhibition in London will be held 
in the Royal Festival Hall, 
October 6-10. Over 12,000 buyers 
are expected to attend 

In Manchester, 4,000 buyers 
will see fashion parades and a 
fabrics exhibition jn Houldsworth 
Hall, October 27-31 

There will be three Coronation 
buying numbers of Fashions and 


Fabrics. (See Leader, page 478). 


Salesmen carry their own bars 


Portable one-n bars will be a 
feature of the second British Food 


Fair which, sponsored by the Food 
Manufacturers’ Federation  Incor- 
porated, will oper Olympia on 


July s for a 13 days’ run 
Shown by Pepsi-Cola, the bars 
which will be carried on the sales- 


man’s back, will hold about 50 pre- 
cooled drinks 

A window-dressing 
will be run bv John FE 
(Hereford) Lid. At least 
dow display will be in 
assembly on their 
minute 


competition 
Goodwin 
one win 
process of 
stand every 
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@ B.P.A.A. CONFERENCE—continued from page 469 


ADVERTISER'S WHEKLY 


‘Basic control principles’: Poster men 
site and planning problems 


discuss 


as a model of a pair of 48-sheets; 
and David Allen & Sons Ltd.. 
also showed a 16-sheet pane! 
These two firms also exhibited 
some of the materials they are 
using——-most of them substitutes 
for materials in short supply 

The rest of the exhibition con- 
sisted mainly of photographs of 
recently constructed sites, in the 
‘before and after” style 

Among the firms that took part 
in the exhibition were: the 
Walter Hill Group, Sheldons Ltd., 
Hill & Sherwin Ltd, and 
Sheffields Ltd 


Quest for 
uniformity 
of decision 


Methods of getting greater 
uniformity of decision by plan- 
ning authorities (on applications 
for permission to erect sites) 
were outlined by E. H. I 
day, County planning officer for 
Hertfordshire, at a _ technical 
session 

“] believe that we are passing 
through a phase of public edu- 
cation in advertisement control,” 
he said. “It is only a question of 
time before a level of reasonable 
consistency is attained.” 

Mr. Doubleday stressed that 
advertisement contro] was largely 
a matter of aesthetic taste, and 
such taste varied with individuals 
“1 make this point,” he said, “to 
emphasise one of the difficulties 
and weaknesses which confronts 
both the trade and the planning 
profession in trying to bring ad- 
vertisements under a reasonably 
sound, uniform and constructive 
administrative control 


Establishing basic 

principles of planning 

“The first step is to outline the 
field of administration and allow 
au Opportunity for decisions to 
be consistent. One way of doing 
this is to establish a number of 
basic principles within which the 
control could be operated.” 

Mr. Doubleday thought that 
this would bring an essentially 
aesthetic subject within reason- 
able grasp. He explained that 
he had put forward the sugges- 
tion at an early meeting of his 
own County Planning Authority 
that certain principles should be 
adopted and made available to 
the trade and the public so that 
al! concerned with advertising in 
the county would have a reason 
able idea of what the planning 
authority was out to achieve 

Mr. Doubleday said that he 
was convinced that the way to 
hetter all round relations between 


the public, the advertising trade 
ond the planning profession lay 
through exploring this idea of 
working principles or rules. 

He recalled the “Hitchin ex- 
periment” where the whole town 
was explored and agreement was 
reached on the advertisements 
considered suitable and on what 
alterations were necessary. He 
paid tribute to members of the 
outdoor advertising industry who 
co-operated in working out a 
“mutually satisfactory scheme of 
local advertising.” The same 
method was now being adopted 
in Hemel Hempstead and would 
later be applied to the rest of 
the Hertfordshire towns 

“Within the Hitchin § experi 
ment.” said Mr. Doubleday, 
“three principles of control be- 
gan to emerge: (a) That adver- 
tisements should not be dis- 
played on buildings which have 
been scheduled for preservation 
and, where already displayed 
should be removed; (b) that ad 
vertisements overlooking central 
parks, amenity gardens. and 
ecclesiastical areas should be 


A booklet outlining the “working 
principles or rules” which EF. H. 
Doubleday, Hertfordshire county 
planning officer, has evolved as a 
guide for the control of outdoor 
advertising is to be published. 
Mr. Doubleday told the B.P.A.A. 
conference that the material had 
been compiled and would be sent 
to the printers soon. 


restricted and, where allowed, 
the sites and contents should be 
carefully chosen; and (c) that ad- 
vertisements on gable ends should 
be related to the scale of the 
building on which they are 
displayed 

“It follows as a corollary to (a) 
and (b).” continued Mr. Double 
day, “that the local planning 
uthority should assist the trade 
ry indicating sites in commercial 
areas where some of the dis 
played signs would = receive 
favourable planning considera- 
tion.” 

He also suggested another 
course which might make for 
better relations between trade 
and planning authorities. “Fre- 
quently an application is made in 
such a way as to call for a 
refusal and to leave no room for 
negotiation. When an advertise- 
ment does not meet with approval 
«8 submitted, a letter is written io 
the applicant suggesting why the 
advertisement js not suitable and 
wavs in which it would be 
improved 

“This practice allows the appli- 
cant an opportunity to develon 
a line of thought which might 


not have occurred to him before 
the application was submitted,” 
said Mr. Doubleday Many 
mutually satisfactory schemes 
had resulted where otherwise 
only a refusal could have been 
given The advertising profes- 
sion might agree to consider the 
desirability of putting this sug- 
gestion forward when their appli- 


cations for permission are sub- 
mitted to planning authorities. 
“On challenge, I believe we 
should keep the procedure in the 
backroom for those occasions 
when we have to fight on matters 
of principle. We have quite a 
lot of common ground—certainly 
more than one would imagine in 
some parts of the country.” 


—————PLANNER’S POINTS DISCUSSED-_—_—_—- 


‘Snare and a delusion’ 
—says G. S. Campbell 


G. S. Campbell, in the discus- 
sion, paid tribute to Mr. Double 
day's understanding of the out 
door advertising problems—but 
added: “He is a snare and a de- 
lusion. The position in Hertford 
shire is better than in nearly 
every other part of the country.” 

Mr. Campbell said that Mr 
Doubleday was one of the few 
planning officers drawing upon 
the experience of four years of 
operation of the advertisement 
regulations “He accepts out- 
door advertising and proceeds to 
put it to the best possible use 
At the other extreme we are up 
against complete § abolitionists 
who have no standard at all 
These planning authorities have a 
purely negative approach.” 

Mr. Campbell asked how Mr 
Doubleday'’s attitude could be 
extended to the planning authori 
ties. He thought one way out of 
the industry's difficulties was to 
persuade the central planning 
authority—-the Ministry--to take 


a saner view; but the officers of 
the Ministry were of necessity 
constantly changing, and the 
efforts had to start anew 

On balance, he thought that 
four years’ planning control had 
made no difference, from the 
point of view of the man in the 
street, to outdoor advertising. 

A. E. Aylward disagreed. In 
Scotland, as well as in some parts 
ot England, considerable pro 
gress had been made. he said 

At a second technical session, 
F. T. Wiley (secretary and direc- 
tor of Sheffields Ltd), read a 
paper on modern planning 
systems and visual aid devices 

EF, H. Lewis (director of Lewis 
& Sons (Pontypridd) Ltd.), also 
explained a system of planning, 
and H. Barrett demonstrated his 
firm's system 

Mills (director, Mills & 
Pockleys, Ltd.), presented a paper 
on raw materials and site designs, 
out of which discussion on 
standardisation arose 


SERVICE FOR TRANSPORT ADVERTISERS 


Yardley & Co. Ltd., who have 
heen consistent users of transpor- 
tation advertising for over 30 
vears, have installed this window 
display at the newly  recon- 
structed offices of the British 
Transport Commission's com- 
mercial advertisement division at 


Leicester Square Station 

This is part of a new service 
provided by the Transport Com- 
mission's advertisement division 
under which well-known adverti- 
sers on their media are granted 
free use of this display window 
tor limited periods, 
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ADVERTISER'S WEEKLY 


‘A SHOP FOR 
EVERY 89 
PEOPLE 


Cireat Bevla ss 714.788 shops 
and « « evtadiisnments  ¢ 
‘ c A ix 
i 
( and da hops | ’ 
ve biggest g with a total of 
14.00? bre ira and 
a! A } yi ! if 
146 w is ! frens 
wear «? s (agains nly 16% 
f is wea 426% conte 
ers and hacoonists, 42,2 
uichers and 4.349 hairdres« 
1 he figu ‘ aled 
- srehens he f 
f hiral ! he Board 
Track J ind now pub 
hed che le of Britains 
‘ HMSO ‘s. 6d) 
The total qgumber of shops is 
$$1.214--one for every 89 per 
sons Roughly comparadie 


figures, taken from censuses of 
distribution i North America 
sre” sone shop per 131 inhabitants 
f the United States in 1948 and 
ne shop per 107 inhabitants of 
Cunada in 1941 

Regional tables show that with 
a total of 114,207, the north-wes 
(Lancashire Cheshire and the 
High Peak) has more shops and 
service establishments even 
Greater London (111,742) thor 
the total population is smalier 
(4,461,203 against 8,417,377) In 
the table of counties Lancashire 
(91 4%4 s first with Yorkshire 
(71,386) second. Of the London 
boroughs Westminster (4.530) has 


most shops and services and 
Stoke Newington mn) least 
Birmingham (18.048 s the pre 
vincial city with most shops and 
services followed by Glasgow 


(14.901), Manchester (14,189) and 
Liverpool (11,475) 

The present survey does not 
include wholesale establishments 
stall -holders and street traders 


‘Summer Pie’ 
on sale to-day 


Sumner = Pe that pre-war 
favourte s back again on the 
nation’s bookstalls to-day (Thurs 
day) 96 packed pages of hol 
day reading 

An cye-catching§ full-colour 
cover by Harry Fairburn intro 
duces this bright publication 
latest British and 
American joke cartoons. breevy 
non-fiction features, gay full 
colour drawings and photographs 
and six complete stones by cele 
brated authors provide the idea! 
recine for summer entertainment 

The 1952 Swenemer Pie sells at 
1s. 6d and sowill) =benefit”§ the 
National Advertising Benevolent 
Society 


Weather opr wecquadl 
A weather for chart pr red 
by the Bartle Broth. % COV 
the whole of the British Isles 
the summer season is incorperated 
in a new showcard for Wisxtom 
toothbrushes 


which the 


" 


’ 


The organisation's 33 technical, trade and specialised journals are featured 
he Associated Iliffe Press stand at the Mechanical Handling exhibition 

Olympia. The exhibition is organised by one « 
Mechanical Handling.” Replicards 
designed by A. L. Reeve of Ili fle’ s publicity ¢ 


*‘Woman’s Own’ announces end_ of 


ad. restrictions 
From September onwards, al! 


mitations On Maximum sizes and 
{frequency of msertions mn 
Woman's Own will be removed, 
Stuart Mander, advertisement 


rector, Newnes-Pearson Publi 


cations, announces 


Special mechanical and process 
ingements have been made to 


print additional colour pages to 
neet the demand for these 


spaces 


Woman's Own has a net sale of 
we than 1,750,000 copies 


weekly. In a letter to agents Mr 
Mander claims that the mono- 


x rate of £1,400 a page (16s 
mage a thousand) is “the most 


economic in this field” and that a 


wr rate of £2,100 a page 
is. Id. @ page a thousand) is 
ower by far than any other 


ibheation in this class 
Although the new paper situa 
tion allows for increased flexi 


OBITUARY 


bility it must be emphasised that 
advance bookings 


planning is still very necessary,” 


Public speaking 
finals June 20 


National finals of the Adver- 


mingham at the Connaught 
Room, imperial Hotel, on Friday 
of next week. 


Three clubs and three individuals 
pete. They are: Leeds, Leices 


und Berks and Bucks; A. Ff 


Oriton (Sheffield), Luscott Evans 


" ngham) and Miss Ss 


S hey-Cheel (Regent) 


Tt judges will be: Sir Patrick 


HW n vice-president, = Empir« 


fustries Association and 


Governor of Birmingham Univer 


David Gretton, assistant pro 


gramme head, B.B.C. Midland 


R yal and “ Vaughan 
Reynolds, editor, Birmingham Poss 
I I Room, director-general 


Advertising Association, will pre 
le. assisted by Norman J. Groome 
ary national organiser 


Bradford 


. . 
Social outing 
Members of Bradford Publicity 
Association visited the Sc . Hous 
~ ervow on Saturday Water 


Works official showed in round 


june 12, 1952 


Hon. Oswald 

Herbert Oswald Berry, fifth son 
of Lord Kemsley, died in hospital 
at Falmouth last Sunday at the 
carly age of 33 

Educated at Harrow and Pem- 
broke College, Oxford, he joined the 
Aberdeen office of Kemsicy News- 
papers in 1938 When war broke 
out he served im the Auxiliary Air 
Force, in which he had previously 
enlisted, until he was invalided out in 
lade After a period of con- 
valescence he joined the staff of the 
Newcastle office, before taking over 
the appointment of assistant general 
manager at Manchester in 1947 

In 1949 he joined the board of 
Kemsley Newspapers and was at 
the same time appointed assistant 
advertisement director to Ewart 
Berry, charged with the special re- 
sponsibility of looking after the 
advertisement departments of 
Kemsicy Newspapers in the north. 
Unfortunately his physical _re- 
covery was never complete and it 
was only last month that his tem- 
porary retirement from his position 
of director was announced. 

Mr. Berry was the twin brother 
of Lady Huntly, herself a director 
of Kemsley Aberdeen Newspapers. 

In 1940 he married Lady Mary 
Pratt, only daughter of Lord and 
Lady Brecknock 


R. M. Callaway 


Robert Maurice Callaway, publi- 
city and entertainments manager of 
Belfast, has died. He went to Bel- 
fast 18 years ago and was due to 
retire in a few months 


T. S. Holden 
Editor of the Sunderland Echo 
since 1944, Thomas Shipley Holden, 
died on Sunday, aged 60. 


. . 

This caps it 
A poster giving road safety hints, 
issued by the Royal Society for the 
Prevention of Accidents, is repro- 
duced in the lining of a boy's ca 
marketed by J. Labovitz of Salford. 
The badge shows a zebra-crossing. 


Club News 


Berks and Bucks 


They found it pays 


to advertise 


the Berks and Bucks Publicity Club 


the council were censured for 3 


instead of using it for propaganda 


club has demonstrated 
to its own satisfaction that 


London 
Beverley Baxter 
oratory judge 


At the annual dinner of the Pub- 
heuty Chub of London public 
speaking section at the Connaught 
Rooms on Friday of next week, 
Beverley Baxter, M.P., will adjudi- 
cate the speech-making contest for 
the Leon Goodman Trophy, which 
is the principal feature. 

The competitors are: Miss J 
Bimstone, Miss N. Payne, J. Cowen, 
G. Wild and Barrington Bree. The 
competition includes a prepared 
speech and an extemporary one. 


Aldwych 
a 
> 
Mural picture 

A photograph of the carved 
mural illustrating 500 years of 
priating history, exhibited by G. S. 
oyds Lid., at the International 
Advertising Conference, has been 


presented by G. S. Royds to the 
Aldwych Club. 


Fleet Street 
Column Club 
Chairman again 
Andrew Milne has been re-elected 


chairman of Fleet Street Column 
Club. 
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g Changes in the list of officers 
$ and council, are: H. F. Chilton 
(Horheks), new vice-president to 
Fe replace Clifford Harrison. A. G 
Bitton (Ex-Lax) and |. F. Buchanan 
(Grantham’s, Reading), new vice- 
: | chairmen to replace J. S 
Walmsley Miss G Ss Messer 
: (local secretary, Master Printers’ 
; Association), E. Dacre Lacy (Ad- 
7 pont Lid.) and W. Alan Taylor 
(LC.1), new council members. 
7 continues in office another year. 
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ADVERTISER'S WEEKLY 


‘Mirror’ chief sees a lively fight ahead 


for readers, ads. 


LARGER PAPERS LESS PROFITABLE 
FOR MASS SELLING NATIONALS 


J gee poner competition between newspapers 


—Cecil H. King 
for 


advertising 
and circulation was anticipated by Cecil H. King, chairman 


and managing director, at the annual meetings of the Daily 
Mirror Newspapers Ltd. and of the Sunday Pictorial Newspapers 


Led. on Friday. 

At the Daily Mirror News- 
papers mecting Mr. King said: 

“Papers are tending to ne 
larger and the increased compet: 
tion for advertising is bound to 
lead to increased competition 
for readers 

“In any struggle that may 
ensue, the Daily Mirror is parti- 
cularly well placed, and we have 

every hope 
and inten- 
tion of in 
creasing our 
circulation :n 
the months 
tc: come 
“Profits of 
the news 
paper are 
satisfactory 
to date, but 
are likely to 
fall below 
last year's 
level unless 
Cecil H. King the fall in 
the price of 
newsprint is steep.” 

Mr. King told the Sunday 
Pictorial Newspapers meeting 

“Fleet Street these last few 
years has had to adapt itself to 
cenditions which have changed 
rather drastically. The price of 
newsprint since the thirties has 
risen very steeply, and, although 
it is now dropping, we still pay 
about seven times more than we 
did. 

“Our selling price has only in- 
creased by 25 per cent in the case 
of Sunday papers and $0 per cent 
in the case of dailies. Advertis- 
ing rates have risen, but in the 
case of the Sunday Pictorial are 
only about 11 per cent above 
pre-war level when calculated on 
a square inch per thousand 
basis 

“But now that more newsprint 
it available, the Sunday Pictorial 
is printing more 20-page papers. 
which at the present price of 
newsprint are less profitable than 
the [6-page ones 

“F 


used to their news in concen- 
trated form, it is doubtful if 
they would say thank you for 
the same news in more v 

form. > 
“The tendency for many years 
—originated, I believe, by Lord 


Northcliffe—-has been 
rising costs of production of 
newspapers. This does no great 
harm to the successful ones, but 


to accept 


quick o> to move with the 
times 

“Though your paper and its 
associates in this country are 
prospering, there are several 
well-known journals trading on 
a very narrow margin of profit 
or actually incurring a loss at the 
present time.” 

On sponsored radio Mr. King 
said there was a private fear that 
the advertising revenue spent by 
sponsors would come out of the 
idvertisement appropriations that 
were at present almost mono- 
polised by newspapers and maga- 
zines 

“This fear seems to me quite 
exaggerated” he added 

“There was never any evidence 
in America that money spent in 
sponsored radio would otherwise 
have gone into magazines or 
newspapers. Anyway, even if 
some marginal advertising media 
did suffer, we have every con- 
fidence that the Sunday Pictorial 
would be able to hold its own.” 


Classified ads. 
make come-back 


Sport & Country, published 
fortnightly by the Sporting and 
Dramatic Publishing Co. Ltd. 
i« reinstating its classified adver- 
tisement pages, which, as an 
economy measure, were dropped 
in 1939 in order to maintain the 
volume of editorta! pages 

A new folder issued by Graham 
Bishop, advertisement manager, 
gives the rate at: 15 words 8s., 
each extra 3 words or less, 2s.; 
classified displays, £2 per s.c.i. 


‘Express’ sales 
increase 


Net sale of the Daily Express 
during May was 4,075,869 c 
a day, an increase of 47,374 over 
the previous month This is 
fpined by the Express to be the 
biggest rise in circulation of any 
national morning newspaper 

“Soon the Express expects to 
equal and exceed its sales when 


‘Business’ joins A.B.C. 


sold for one penny,” 
editorial note on Monday 

Cecil H. King, chairman and 
managing director, revealed at the 
annual meeting of the Daily Mirror 
Newspapers Ltd. that the Daily 
Mirror dropped only four per cent 
in its sales when t selling price 
increased to 14d. “and since then 
a substantial part of this has been 
recovered.” 

Daily net sale of the Daily Tele- 
graph during May was 970,896. 


Stated an 


‘Newsprint may be off ration soon’ 


A tnal period of unrationed news- 
print was 
Bishop, M.P 
Newsprint Rationing Committee, 
at the annual conference of the 
Scottssh Weekly Newspaper Associa- 
tion at Elie. 

He said there had been a remark- 
able and unforeseen change in the 
world newsprint situation in the 
past two months. The sellers’ market 
was gone and supply to-day was 
actually in excess of demand. The 
Newsprint Committee, therefore, 
had been able to authorise an in- 
crease of 10 per cent in consump- 
tion, and he did not think that 
would be by any means the end. 

It was a fair forecast that they 
would be able to authorise a further 
increase, and it might arise that 
rationing could be lifted altogether 
for a tral period to see what effect 


it would have. 

“There is a snag,”s Mr. Bishop 
continued. “At the moment it is 
the price of newsprint. Very many 
newspapers are not able to take full 
advantage of the increase in con- 
sumption now possible.” 

Contracts had just been made for 
increased quantities from Scandi- 
navia at £50 a ton. Meanwhile, 
British mills were still supplying 
newsprint at £54 a ton. 

The question of the price British 
mills were going to be able to sell 


at in the second half of this year 
was the key to the situation. 

“Uniess that price can be got 
down to a level at which newspa 
can consume paper, we shall € 
the disastrous position that the 
British mills will actually have to 
shut P= machines and stand men 
off. because their x produc- 
tion cannot be ta 
by the newspapers,” dded. 

Negotiations with the British 
mills were going on, and in their 
turn mills had negotiations in pro- 
gress in Scandinavia in an attempt 
to get a really effective reduction in 
the price of their raw materials. 

“If we can get the price of British 
newsprint down around the level of 
imported newsprint the outlook for 
the press of this country will oe 
more encouraging and brighter than 
at any time since controls were 
established in the carly days of the 
war. 

“We have struggled all these years 
to do our utmost to maintain the 
supply and to see that justice was 
done to all consumers in all parts 
of the country in every type of 
newspaper. 

“It is a great thing for us to te 
able to look forward and feel that 
if we can overcome this hurdle we 
can hold out better Drospects for 
the press in these islands.” 


Newsagents may 
seek new terms 


“There has been a grave possi- 
bility of a further increase in news- 

per and periodical prices,” A. J 
Bede lle, national president, told the 
annual conference of the National 
Federation of Retail Newsagents, 
Booksellers and Stationers, at 
Southport 

“We must do all in our power to 
avoid that catastrophe with its 
further serious loss in sales and 
profits.” 

He had called upon members, in 
spite of the burden they were carry- 
ing, not to make crippling demands 
on the pubhshers 

They had responded to that call 
and with the cost of raw materials 
falling and supplics increasing, the 
improvement in the position should 
continue. 

“The day is very near when we 
will be taking appropriate steps 
to secure an overdue improvement 
in our terms and conditions,” he 
added 
The annual report stated that the 

circulation of newspapers on the 
whole had been maintained since 
the initial setback caused by the 
increase in selling prices. 


Price ceilings 
for woodpulp 


Paper makers have been informed 
that ceiling prices on imports of 
woodpulp of paper-making qualit 
from sources other than North 
America will be continued during 
the third quarter of the year 

The ceiling prices to be imposed 
during that period represent an 
average reduction of 20 per cent for 
chemical pulp and $ per cent for 
mechanical pulp below the ceiling 
prices now in force. It is expected 
that third quarter prices will con- 
tinue over the fourth quarter of the 
year. 

In a falling market (writes our 
paper trade correspondent) these 
ceiling price levels are somewhat 
academic as Scandinavian quota- 
tions are already slightly lower than 
the new ceilings 


. 
‘Ersatz’ newsprint 
> 
materials urged 
rcane refuse and bamboo 

aan be used as newsprint material, 
W. T. Curtis-Willson, past-president. 
Newspaper Socicty, said at the con- 
gress of the International Federation 
of Newspaper Publishers in Brussels 

Of the world’s production of nine 
million tons of newsprint a year, 
six million tons were needed in 
America, he said. Production should 
be increased by three million tons 
to meet the needs of the rest of the 
world, especially in the wunder- 

loped countries 

The refuse of sugar cane, of which 
four to 14 million tons were avail- 
able, might be used for newsprint 
manufacture, but no company 
seemed inclined to take the risk of 
erecting the necessary plant 

A scheme was under considera- 
tion, however, for the establishment 
in Tasmania of plant and a special 
harbour for using bamboo of Tas- 
mania and Swaziland to make 
newsprint. 
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Mirror Pictorial 
Trust director 


Cet Hu Sing, hairman and 
managing d of t De 
and Sunday rh ' 
pumes, has ann ood t 

ment of BE. M. Gray 
personne! for th 
nection with his me 
a which will the 
certain of the gr 
vities. he 

director « 

Trust Co 
appointment 
assured the 
production 


* 

L. G. White « 
hoard of Haze! 
ltd. to becom 1 a t of 
subsidiary, Sun Printers | 
Watford, where he wil! 

Greeahifl, a dive ind 
manager. H. A. > noel « 
ing manager at Long Acre 
he and len Gwen, manager « 
Siiney Press Lid, Bedford, will t 
respomuble to Raymond Hazell, 
managing director 

* * * 

A. 3. Tapping, who retires from 
the board of the Co-operative Preas 
Lid. this momh, has served as a 
director for 20 years, including 
seven years as ‘chairman 

- * 


rror 


sponsibility f 
* 

resigning fron 

Watson & V 


George was ap 
Cuan a member the Royal 
fictorian Order in the Queen's first 
Birthday Honours list s chief 
officer of the North West Region of 
the Central Office of Information 
He has been responsible for press 
and publicity arrangements § for 
Royal visits for some years 

. * * 

J. S. Pennington (Vantona Tex 
tiles Lid.) has been clected chair- 
man of the Manchester branch of 
the Incorporated Sales Manager 
Association 

* 7 . 

J. Wills has been appointed man 
ager of the media and | 
ning departments § of w ' 
George Lid. He succeeds P. G. 
Chambers who | extending 
duties as account executiv ' 
Wills was formerly with Derrick 's 
and has served in the media depart 
ments of T Browne Lid. and 
James M. Greenwood Lid 


David S. Bash, chic! 
copywriter of the General 

ing Company of Londo 

his hands full on Sat 

his twin son and daughter 
and Celia. were christened at 


Chapet Reval. Savoy 


«ee Lloyd, 
Hadley — 
on Benson’s 


nS * board 


S. H. Benson Lid. announce the 
ippountmemt of BR. K, Lioyd and 
P. S. Hadley to the board of 
directors 

Mr. Lioeyd joined Benson's shortly 
before the last war During the 
war he served as an officer in smal!) 

was wounded and lost an 
and later worked in th 
viralty. On his return in 1946 
specialised in research He is 
known in research circles in 
York and London and now 
ids that side of the Benson 
ganisalon 


Hadley was 
of Sir Isaac 
ommrssioned 
giment, he 
or and held 
appointments. 


Before the war Mr 
1 the publishing sick 
tman & Sons Ltd. ¢ 
he Royal Sussex R 
row he rank of 
a number of staff 
On his return to civil life he ran 
the Intensive Business Course in 
London and was later an assistant 
genera! manager of John Lewis's in 
Oxford Street. Since joining Ben- 
mn M Hadley has acted as a 
semor account executive handling a 
number of umportant accounts. 


INDIANS FOR YOUTH CONFERENCE 


Mrs. Sabhadra Peri, ot Allardyce 
Sista, of 


R.A. Paget-¢ coke, P PR direc 
of Fe & Belding, ind 
Hugh Samson, PR. account execu 
tive, left for Switzerland yesterday 
tov their client the Watchmakers 
of Switzerland at their headquarters 
Bienne. F.C.B. public relations 
s working on the account 
Iso be attending from Sweder 
n, Holland and Italy 
snd planning discussion 
take place < handle th 
hmakers of Switzerland public 
ns account in ten countries 
* 7 7 
mposition of Wokingham 
kshire) 1952 Carnival Commut 
“as a Strong press and advertis 
flavour, Besides A. T. Hott, of 
ns’ (Reading) odvert sing 
irtment, who is this car 
r of Wokingham, W. D. Wittis 
Chronicle) is responsible for 
ficial programme, R. T. Giles 
vc «Sign Peopk Wokingham) 
wirman of the publicity con 
wuh Peter Brookes (Readin 
Mercury) as secretary: and James 
Moran (Wokingham Times) press 
office 


* * * 

David Brown, chairman 
neike & Curtis, the news-cut 
und part owne 

Publishing Co., 
of Statisncal Review) 
i golden wedding 
He joined Romeike 
tos on the sales side in 1921 « 
ne chairman in 1939 
he has been a member of 
ch Club for many years 
* * 
ny Matocin Muir, president of 
wiweek and cama of the 
1) board, is now in Londoo 
yust rook. Bonny In extens: ve 
f the Continent 
* *. * 
F. W. Flowers has been 
director of The Ambassador 
me Co. Lid. 


elected 
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“have been 

Advertising 
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conference to be 
b Id in 

P enhagen 


Associat 
idvertising 
in Advertising” 


d ve rising 

( on ference 
They stayed 
study for 

he exXamuina- 
i of the 
Adve rtising 


Tl. Nanyakkara clation 


n 
the conference will 
Nanyakkara, representing 
who is at present with S. H. Benson 
Lid 

Christian Maerski and Fix Han- 
sen, 3 accoum executives at the 
Copenhagen office of Wah! Asmus 

li b svelling on 

respec- 
d to help 
have any 


es on the 


s bouts 


de legates should they 
language or other difficult: 
urney 
* * * * 
Joha 7 sag adver nt mana 
ect Sunda r il! and 
way from &-, 
* * 
W. Gardner-Stanbridge, who has 
been in charge of the Olympia sec 
m of five post-war Brit 
es Fairs, has been appx 
« Trade Commissioner Ser 
Lagos, Nigeria 
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Haley at ‘Times’ 
later in year 


Sir William Haley 
general of the B.B.C 
has been appointed oo 
Times. He succeeds W. F. € 
who has held the post for the past 
four years and who is shortly resign- 
ing after 39 years with the paper 
An announcement of Sir William's 
resignation from the B.B.C. said he 
will take up his new appointment 
before the end of the year 
Born at St. Helier, Jersey, Su 
William was educated at Victoria 
College, leaving when he was 16. 
After two years as a wireless opera- 
tor on a tramp steamer, he became 
a jumor reporter in Jersey, later 
joining The Times as a telephonist 
Subsequently he went to Man- 
chester as a reporter and later be- 
came editor of the Manchester 
Evening News and a joimt managing 
director of the Manchester Guardian 
and Evening News Ltd 
* * * 


Nunn retires 
from Odhams 


After 46 years as an active 
director, P. J. Nemm has retired 
the board of Odhams Press 


Nunn gained his early ex- 
im print with Hazell, 

Watson & Vincy 
He joined the Board of South- 
wood, Smith & Co. Ltd. (which 
company was controlled by Odhams 
Limited and was later absorbed by 
them) in January 1906; and in July 
of the same year became a director 
of Odhams. On the formation of 
Odhams Press Lid., in 1920, he 

became a director 
Mr. Nunn’'s interests have mainly 
been on the financial side of the 
company in recent years, but in the 
early days he was a close associate 
of Lord Southwood and W. J. B. 
Odhams in building up the business. 

* * * 


Scott is new 
P.A. chairman 


L. P. Scott (Manchester Guardian 
ind Evening News) is t new 
chairman of the Press Association 

He has succeeded W. A. Hawkins 
(Bristol Evening Post) who is now 
vice-chairman 

Finance committee comprises 
J. L. Burgess (Cumberland Evening 
News), chairman; Harry Lindley 
(Huddersfield Examiner) and John 
Thomson (f vening Sentinel) 

At the members’ luncheon, the 
guest of honour the Prime 
Minister, was welcomed by Mr. Haw- 
kins, who also welcomed as repre- 
senung “the two great newspaper 

R 


organisations,” I ¥ 
Pro- 
enneth 


chairman of the Newspaper 
ynictors’ Association, and 
wa, president of the Newspaper 
Society 
7 * 

For the second year in succession 
Sir Charles Colston is president of 
the Royal Counties Branch ,Incor- 
porated Sales Managers’ Associa- 
tion, and F. H. continues as 
chairman. Vice-chairmen are C. H. 
Crowlie, H. L. Lewis and C. J. 
Wyane-Williams. The scretary is 
P. A. D. Duffel, and treasurer 
J. K. MePhie. 

* * * 

John Simmons has relinquished 
the position of advertising manager 
for Biro Swan Ltd. He is now on 
holiday in Italy 
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happier mediliing 


Discriminating advertisers regard EVERYBODY’S as a 
must in every important schedule. Spirited—bright— 
informative—it is top favourite in thousands of homes 
throughout Britain. Here is a_ friendly, receptive, " 
ready-made market for your clients’ products . . . take 


advantage of it. . . through EVERYBODY'S. 


v . 


f 


CARRIES YOUR CAMPAIGN INTO THE HOMES OF BRITA 


A. W. BURNETT, Advertisement Director, EVERYBODY'S PUBLICATIONS LTD. i/4 FLEET STREET, £.C.4. CENTRAL 752/ 
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Beauty and the 
warehouse 


lis and ware 
rnal Peau 
suffer rough the 
n { was con 
ended at a M ’ f Houss 
und Local Grover 
inquiry at Dews! 
Star Solus Site 
were 4 
bury 
allow an adverts 
“juare on & war 
end at Bradford RK 
Road safety was th 
for the refusa t 


Publicity bid at 
Royal Show 


{ ge stand for Plant 
on Lid at the Royal 


was designed by John 


s of tubular stee 
rugated Pe spe onsiderable use 
’ istic Materials 
‘ garden canes 
the fror out with crazy 
paving ‘ ’ lay. Th 
stand | er a rev 
ne # hit ansiucel 
PP. en . is flanked 
by a pho ) a] ‘ map dis 
play 
tes 
togethe 
ng the 
in this 
being bu 

Tying 
firm are 
Science of 
designed and p 
Arts Ltd 

The show 
been booked 
yy agricuiturs 
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America told how trade policy 


can influence world peace 


CHALLENGE BY SIR MILES THOMAS 
AT A.F.A.’S ANNUAL CONVENTION 


Worn advertising and 


in a challenging speech by Sir Miles Thomas, president of 
the Advertising Association, to the 49th annual convention of 


were reviewed 


the Advertising Federation of America in New York on enema 


He made a powerful plea for 
freer exchange of geods be- 
tween the dollar areas. 

Su Miles referred to the 
travelling bursaries” recently 
swarded by the Advertising Asso 
ciation, the international youth 

ecting in Copenhagen, and the 
uceess of the youth scheme in 

ynnection with last year's Inter 
jational Advertising Conference 
nd suggested there was no finer 
way Of solving advertising, mar 
keting, economic and political 
iblems than by personal con 

t 

| should be misleading you, 
said Sir Miles, “if 1 did not tell 

uu that some British manufac 
turers are disturbed, to put it 

diy and politely, at the ten 
dency of some United States 
inufacturers of competitive or 
sted lines to seck ‘home’ pro 
chon agamst foreign compet: 
vn. Far be it from me to offer 

1 a politico-economic disserta 

tion on the virtues of Free Trade 
Protection The fact is, of 
irse, that what we want is to 
fe mutually with the United 
tates. We cannot do that unless 
he United States will buy our 
xis and go on buying them 
Essence of Survival 
We do not want--and it would 
y be alien to your own wishes 
to have to regard the United 
Stites market as a hit-or-miss 
«ration. We want to regard it as 
n which all the modern tech 
jues of salesmanship, market 
alysis, consumer research, ad 
tising and merchandising can 
deployed as you have, to so 
ge a degree, taught us to deploy 
n' Do vou feel it would be 
th our while to do this if we 
hat, a8 SOON as We got going 
might well have our heads 

»ped off? 

“The very essence of our being, 
the very survival of the free 
nations world -must 
depend upon a two-way flow of 
goods and services. If you place 
«a brake on that you inevitably 
diwcrtminate against your own 
future, as well as ours. 

As leaders of the free world 

; must surely continue to exer 

the full responsibility of 
ywmic leadership. Peace will 
be secured through the 

ng of economic standards 

he part of those countries to 
n you have already been so 
rous. I hope sincerely you 
not pursue any steps that 
ht stop the two-way flow of 
ods and services. He continued 


How do you os tarlen for ad 
vertising and invest in market 
research and initial expenditure 
if you see every likelihood of 
losing your investment? It 
seems to me that this is the 
very negation of inspired mer 
chandising' 

The only way we can all 
emerge successfully from many 
trials and so become an unshake 
able and a powerful force for 
peace, morally and materially, js 
through the expansion—and not 
the contraction —of the exchange 
of goods between the dollar 
sterling areas. By all means let 
us be efficient in our salesman- 
ship, but not even the finest sales 
man in the world can sell his 

ods to a store with thé shutters 


up 
Premier Problem 
That, I suggest to you, with 
the utmost sincerity, js World 
Marketing Problem No. 1.” 

In Britain jt was fully under 
stood that sudden decisions to 
hold off the market may well be 
justified on occasion This did 
not lessen anxiety that the United 
States should pursue a fairly con 
sistent policy in its purchases of 
raw materials, since Common 
wealth dollars would 
be vital for closing the 
would be of the greatest help to 
us if such decisions could be 
taken in the light of their prob- 
able repercussions on the whole 
economy of the sterling area. He 
had often heard it suggested that 
Britain ought to do more adver 
trsing in the United States. Failure 
to do so was not because of any 
refusal on the part of the Trea 
sury or the Bank of England to 
grant the necessary dollars He 
thought it due, in part anyway. 
to the uncertainty to which he had 
referred 


Gradual Expansion 

After all,” said Sir Miles, 
marketing goods in this great 
country of yours has to follow 

gradual process of expansion 
and we want to make our adver- 
tising pay by having the goods 
properly styled, and with sound 
merchandising and advertising 
support, in the right place at the 
right time 

“Again, I have listened to sug 
gestions that we should advertise 
British goods* as such. Frankly. 
we don’t think you are going to 
buy goods just because they're 
British but because they're good 

‘We in the British Common 
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Sir Miles Thomas 


wealth and the countries of the 
western world, are working hard 
to increase productivity and thus, 
by international trade, to earn 
the money to buy the things we 
need. This is something’ funda 
mental to our make-up. But we 
still have a collective mission to 
achieve. If we would be strong 
and stay strong; if we would con 
sider the world outside as well as 
the world inside our own bound 
aries, if we would mix-in and at 
tend one another's conventions 
where we can ‘toss the ball 
around”—and if we would prac 
tise always what We preach—we 
could banish fear from the world 
because fear of war and fear of 
Siarvation are the twin ghouls 
of the western world and the 
twin forms of propaganda spat at 
us by the East- the spoken and 
the written word, both of which 
are Our business 

“If advertising means business 
~—and | have no doubts on that 


See eee, ae Sates See 
for our 


How technical 
press can aid 
industry 


The organisation of the Mech- 
anical Handling Exhibition and 
Convention by the Associated 
lliffe Press journal, Mechanical 
Handling, is an example of the 
great service which the technical 
press can render industry, Sir 
Harold Bowden, chairman of 
Raleigh Industries. said at the 
opening luncheon of the Exhibi 
tion at Olympia last week 

Congratulating Associated Hiffe 
on their enterprise he said that 
the Exhibition provided a won 
derful opportunity to sell all the 
latest types of equipment and to 
discuss many problems 

Sir Walter Monckton, Minister 
of Labour and National Service, 
also paid tribute to “the enter- 
prise and initiative which staged 
thes vast display.” 

C. E. Wallis, chairman and 
managing director Associated 
lliffe Press, in welcoming the 
representatives of Government, 
Services, and industry present, 
said that his organisation was 
convinced that the Exhibition 
served an important national 
purpose 
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FOR RICH REWARDS IN A RECEPTIVE 


ADVERTISER'S WEEKLY 


LOOK TO 


British goods on the Canadian market are 
among friends... but those goods need 
constant acquaintance with users through 
advertising if they are to fit into the 
Canadian picture to best advantage. 
Canadians are definitely advertising con- 
scious...and British products, properly 
advertised stand a good show against all- 
comers in Canada. 

The market is a rich one. Personal 
savings in Canada rose from $820 million 
in 1950 to well over $1,600 million in 1951! 
Average weekly salaries and wages in 
December of 195! rose to $52.34 per 
week—over £19. 

Farm cash income went up 25%, in 1951, 
and new capital investment in Canada 
topped $4,500 million. As in all rapidly 
expanding economies, some parts have 
forged ahead at almost unbelievable pace. 


Edmonton, Alberta, for example, increased 
its population from less than 98,000 in 1941 
to over 173,000 in 1951. Calgary jumped 
from 93,000 to over 139,000 in the same 
period. The circulation of the Southam 
Newspapers in these two markets has 
more than kept pace with this immense 
growth. 

Look to Canada for rich rewards in 
markets that await cultivation with an eye 
to Canadian merchandising methods, and a 
regard to Canadian choice. First-hand 
facts and figures of the areas served by the 
Southam Newspapers of Canada are avail- 
able from F. A. Smyth, British representa- 
tive of Southams, at 34-40 Ludgate Hill, 
London, E.C.4. These areas include 
1,500,000 daily readers and provide a 
particularly thorough coverage of Alberta, 
the oil rich province of Canada. 


MARKET 


SOUTHAM NEWSPAPERS OF CANADA 


THE OTTAWA CITIZEN . THE HAMILTON SPECTATOR 

THE WINNIPEG TRIBUNE THE MEDICINE HAT NEWS 

THE CALGARY HERALD THE EDMONTON JOURNAL 
THE VANCOUVER PROVINCE 
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The Elizabethan touch 


HIS is not too early to think of Coronation year. Now is 

the time for advertising to plan its role in an event which 

will give British trade, presuge and prosperity its greatest 
stimulus for many years 

Out in the forefront with preparations is the country’s trade 
press, as usual giving the lead to industry and the distributors. 

National Trade Press Ltd. this week announce plans to help 
put British fashions more vividly on the map than those emanating 
from the presently predominant houses of Paris and other centres 
of haute couture. Their efforts are aimed at dollar and Empire 
markets, with the objectives of more business for Britain and full 
employment in Lancashire and other textile centres. 

There will, it is safe to assume, be a sixteenth century flavour 
about the fabrics and the models made up from them. And if an 
enterprising Elizabethan touch is given to marketing in 1953 the 
rewards may be as rich as those won by the merchants of 300 
years ago 


* * a 

Meanwuice, Sir Miles Thomas, president of the Advertising 
Association, pinpoints a dollar market problem and issues a 
timely warning in the United States 

Some British exporters have recently been turning their eyes 
away from the US. towards alternative hard currency sources to 
south and north. This tendency has been caused by the fear that, 
faced with stern competition from abroad, American business 
men would demand self-protective trade barriers. 

Speaking in New York with commendable forthrightness, Sir 
Miles told the annual conference of the Advertising Federation of 
America: “The only way we can all emerge successfully from many 
trials and so become an unshakeable and a powerful force for peace, 
morally and materially, is through expansion—and not the contrac- 
tion of the exchange of goods between the dollar-sterling areas” 

* * + 

Sim Mices’s Bown, Elizabethan approach to the American market 
is one which will commend itself to all our merchants fighting to 
hold established markets in the face of reviving German and 
Japanese competition, and win new ones. 

Advertising is the spearhead of marketing enterprise. Publicity 
for Britain and British goods, visualised and initiated by industry 
and the trade press and encouraged by the Government, can 
create the conditions needed for prosperity. 

As Sir Miles so sagely advised: “If advertising means business 
and I have no doubts on that score — let us create the conditions 
that will produce better standards of a 


@ Change of subscriber's address: Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take — t, and include present address in full as well as new address 
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To-morrow’s Topics 


Ad. spending up 
next year? 


BEHIND the scenes, plans 
are already being made for 
the marketing of new and re- 
styled products specially packed 
for Coronation year. 

The Palace authorities and the 
Board of Trade are receiving 
many inquiries about the use of 
crests, emblems on packs and 
containers, in advertisements and 
on wrapping paper 

Rumours of new products 
range from beer to biscuits. 

And what is not new will cer 
tainly have a “new look”—the 
Coronation touch 

_—=— — = 


The general impression 
throughout advertising is that 
while good taste will dictate the 
extent to which publicity may be 
given the Coronation link, the 
crowning of the Queen will give 
business impetus at a critical time 
4 spurt in marketing expenditure 
s expected to coincide with con- 
siderably increased supplies of 
paper—including newsprint 


meee 


‘Clogs and shirt 


sleeves’ selling 


JREQUENT topic for discus- 
sion at I1S.M.A. meetings 

these days is the change-over 
from the sellers’ to buyers’ 
market 

What plans have the salesmen 
for keeping their charts steady? 

Spend more on marketing, was 
the advice given by Sir Victor 
Warren, LC.1. sales director, at 
a Glasgow meeting of the Asso 
ciation. That, he said, was the 
policy he adopted during the last 
depression At least it meant 
keeping customers unti! the better 
business cycle came round 

T. K. Lawler, sales director of 
the India Tyre & Rubber Co., 
had said that after a lapse of 13 
years the need for selling had 
returned to the tyre industry 

The time has come, he empha 
sised, for “clogs and shirtsleeves 
selling.” 


~~ —_— 


More recruits to the policy of 
joint publicity for industry: A 
resolution will be submitted at 
the forthcoming annual confer- 
ence of the National Association 


of Master Bakers, Confectioners 
end Caterers, at Morecambe, 
urging the executive council to 
establish closer liaison between 
the trade and the national and 
provincial press “in order that 
the utmost publicity can be given 
to all aspects of the trade's 
problems. 


Expanding market 
for cosmetics 


OOD business ahead is fore- 

cast by Davis Factor, chair- 
man of Max Factor & Co., cos- 
metics manufacturers 

Recently elected president of 
the United States Toilet Goods 
Association, Mr. Factor predicts 
“1952 will prove to be the most 
solidly expansive year in the 
history of grooming requisites, 
and this constructive growth will 
continue throughout the next 
several decades.” 

Keener-than-ever marketing 
competition is developing, and 
advertising expenditure is ¢x- 
pected to start rising this autumn 

Mr. Factor indicates the copy 
line Educating the users and 
potential users of grooming 
requisites on the real values of 
such products jis merchandising 
and salesmanship of the highest 
order. The rate at which our in- 
dustry grows will be in great mea- 
sure the result of how we, the 
manufacturers and suppliers of 
grooming requisites, act upon our 
responsibility as educators, rather 
than as just merchandisers.” 


The Wholesale Textile Associa 
tion is hopeful about the future 
despite present difficulties and 
dark prophecies A statement 
issued this week says, optimistic- 
ally As a result of generally 
poor figures in all four months, 
sales for the period January 1- 
April W were 30-7 per cent lower 
in 1952 than in 1951 Stocks 
still remained at a high level 
though the total index number, 
195, was 8&8 points lower than at 
the end of March. It may perhaps 
he a hopeful sien that the figure 
was, in fact, lower than in any 
month since July 1951. This was 


FASHION’S FIRST AND FINAL WORD + HAS THE CREAM or FASHION aeapanti 


pAES 2: ans 


Net sale in excess of 50,000 a month 


28 30 Grosvenor Gardens, London, 5. W | 
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For fifteen years Mrs. Oldham of 156, 
Lauderdale Mansions, Maida Vale has been 
It has meant 
hard work all the way, especially as she has 


running a boarding house. 
no husband to rely on. But the fact that 
most of her ‘ boys’ as she calls them, either 
write to her or visit her regularly, is a great 
tribute to her. Nowadays she can afford 
to relax a little and enjoy the comfort of 
a spacious and well furnished house. 


Every Sunday morning the paper boy pushes 
a copy of the Sunday Pictorial through the 


ADVERTISER'S WEEKLY 


thousand 


letter-box of No. 156, for Mrs. Oldham and 
her ‘boys’ are regular readers of the 
Sunday Pictorial. 

The Sunday Pictorial, with its average net 


‘sale of 5,025,354 covers a tremendous cross- 


section of Great Britain and goes into 
homes of all classes and income groups on 
the best advertising day of the week. 

By advertising in the Sunday Pictorial you 
can reach them very economically, too. Its 
square inch per thousand rate of .7ld is 
only 10.9%, above 1939. 


Sunday Pictorial 
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FOCUS ON MARKETING—7 


[' a consensus of opinion 

were taken as to the advis 
ability and usefulness of “sell 
ing stunts,” many diverse and 
provocative views would be 
expressed 

Those in favour would claim 
that the added stimulus and 
competition would rewh in a 
very considerable increase in 
sales. On the other hand, others 
would argue that such schemes 
can only result in artificial and in 
flaicd sales followed by an 
unfavourable reaction after the 
termination of the sales induce 
ment period, so that what was 
gained on the roundabouts would 
be lost on the swings 

Despite these conflicting 
opimons, the fact remains that 
bonus offers, inducement schemes 
and selling stunts are operated 
with success by many firms in 
many trades 


Ten points for 

sales planning 

In formulating sales plans in 
the ordinary course of business 
the fundamental points to »b 
taken into consideration are 


To market the type f pro 
ducts which are value for 
money, fulfil the purposes for 
which they are designed and 
which consumers desire and 


can afford 

To ensure widespread dist: 
bution of such products 

To secure close co-operation 
with your wholesale, multiple 
and retail distributors 

To arrange sales promotiona 
and advertising schemes 

To satisfy you 
and to obtain and retain 
their goodwil 


lo maintain se 


customers 


ling cApenses 
m ratio with sales revenue 
To ensure adequate and fa 
profit on the company's 
trading 
lo provide regula and 
steady production, with specia 
consideration to products which 
can be regarded as seawna! 
lo formulate etpansion 
plans within the financial 
resources of the company 
To maintain and expand 
sales and to extend the con 
pany’s activities to potentia 
markets, both at home and 
abroad 
The sales forecast for the 
fiscal year shouk! be based on the 
actual! sales for the previous year, 


taking mto account any exeep- 
tional circumstances which can 
be foreseen. The idea! forecast 
is @ steady increase in sales each 
month so that the sales graph 
rises evenly each month. For- 
tunate, indeed, are those who 
attain this end as in the majority 
of cases the monthly sales graph 
usually looks like a range of 
mountains 

lt is to iron out these fluctua 
rons, generally due to seasoned 
trends, that firms resort to offer- 
ng inducements to their cus- 
tomers over and above the 
standard terms 

These inducement schemes can 
be offered for various reasons 
Om prising - 

The marketing of a new 
product. 
To cut down selling costs by 

nereasing turnover 
To attract new customers 
To “ginger up” the sales 
aff 


As an inducement to whole 
ilers, multiples and retailers 
to push the company’s pro 
ducts in preference to compe 
titive lines 

As a bait to customers to 

ace orders for larger quan 
es, resulting im greater sales 
efforts being made to dispose 
{ the imereased quantities 
dered 

If the line is a seasonal one 
to extend the buying season 
hus relieving the company’s 
tock position and avoid short 
me or dismissal of employees 

To link up selling costs with 
sles revenue, advertising and 
sales promotional efforts 

To vary the inducement plan 
n the case of wholesalers and 
wultiples by introducing a 
ding scale of discounts ac 
ording to the quantities 
rdered 
On the other hand, the de 
rts can be regarded as 

The sale inducement creates 
1 preeedent and when once 
stablished, may be difficult to 
fiscontinue 

Over-stocking by customers 
restricting or delaying repeat 


rders 
Deterioration of goods on 
istomers’ shelves through 


ver-buying or under-selling 
Competitors may follow suit 
ind offer similar (or better) 
ducement terms 

Production may have to be 
cugailed during the period 


How to operate sales stunts—if 
they are worth while 


By G. BERNARD THOMPSON, F.S.M.A., of the Apollinaris Company Ltd. 


following the termination of 

such offers 

How to use and apply induce- 
ment schemes to the best advan- 
tage requires careful thought and 
planning. Such schemes should 
be designed to obtain the interest 
and whole-hearted co-operation 
of wholesalers. multiples, retailers 
and the company’s sales staff 

The question also arises as to 
how long the inducement scheme 
should last and the logical 
answer would be “long enough 
to accomplish its purpose. 
Primarily, the reason for in- 
augurating the scheme should 
govern the situation. A _ con- 
tinuous contest loses its funda- 
mental appeal, so it is essential 
to make the scheme short and 
snappy One important point ts 
to vary the time of the year for 
holding the scheme. If it is held 
the same time year after year, 
your customers will wait for the 
usual announcement and defer 
placing their orders until the 
scheme is in operation. So change 
the date every year 

The surest way to ensure suc 
cess of any sales inducement 
scheme is to publicise it far and 
wide A circular or broadcast 
giving full details of the scheme 
and embodying an order form or 
reply-paid order card, should be 
sent to every customer or poten 
tial customer and shortly before 
the date for the termination of 
the offer, a final reminder should 
be mailed. In addition, a full 
page or double page advertise 
ment should appear in the trade 
press every week during the 
period of the offer 


Past plethora 
of bonus offers 


Between the two wars, there 
was a plethora of bonus offers, 
discount schemes and gift 
schemes and the older generation 
will remember the coupons which 
firms of repute inserted in 
cigarette packets and the wide 
range of products which could be 
exchanged for specified numbers 
of coupons. In those days. when 
cigarettes cost approximately 
one-third of present day prices, 
it was said that the public did 
not smoke for pleasure but as a 
means of acquiring one or more 
gifts offered under the coupon 
scheme A similar scheme was 
tlso operated by the leading soap 
manufacturers in exchange for 
soap wrappers. In these days of 


austerity and high prices, it 
seems fantastic that such schemes 
ever existed, and yet it is surpris- 
ing the number of bonus and 
other offers which are made 
nowadays and the diversity of 
the inducements offered 

If you are contemplating 
making a bonus or sales induce 
ment offer, you can take your 
choice from the following 


For the trade: 

13 or 14 invoiced to the dozen 

12 invoiced at 

Is. or 2s. per dozen off the 
standard price 

74 per cent discount on a £5 
order or 10 per cent discount on 
a £10 order 

One dozen free, for every 6 
dozen ordered 

10 per cent discount for a win 
dow display of 10/14 days 

Rebate on annual turnover 


For the public: 
Two articles for the price of 
one. 
If one article bought, a déffer- 
ent article given free 
Competitions with money 
prizes requiring the sending of a 
coupon, voucher, wrapper, label, 
comtainer top or entry form for 
Naming a new product 
The best slogan for an old 
or new product 
Giving reasons why the 
customer bought the product 
Placing the selling points of 
a product in a certain order. 
Finally “Are sales stunts 
worth while?” Well, what do 
you think? 
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THE FINAL LINK = 


Designers and 
Manufacturers 
of Point-of-Sale 
Aids. 


A . M E SHOWCARD & SIGN CO. LTD. Paragon Works, Enfield, Middlesex. Tel: Howard 165! 
Birmingham Office & Showrooms: Crown Buildings, James Watt Street, Birmingham 4. Telephone: Birmingham Central 2325 
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Advertising Case Histories—23 


This hand 


may sow carry 
germs enough to 
Strike down a 
whole community 


Dramatic ads. 
sell water 


heaters 


] ESPITE dicta to the con- day im 1948. The marketing Refused as first by the editor of a technical journal, this illustration in 
trary. the dramatic adver- ™anager of Ascot Gas Water an advertisement achieved great success among doctors and local 
tisement does get results in the — wing - am ~ authorities. Headline, below the block, read “Hot Water for Health.” 
cutive a . Gollings 
ood . Lay gral as Associates Lid. “Some of my paragraph of the 1938 Act which heaters at that time was ahead 
sranted tha c salesmen,” he said, “report that requires hot water to be avail- of production from limited sup- 
review the subject was iM sanitary inspectors and health able for personal toilet in every lies of raw materials, it was 
herently dramatic, nevertheless officers of local authorities are commercial establishment where felt desirable to get water 
the appeal has been mainly to pushing the Food and Drugs Act. food is handled. heaters installed where they could 
professional men and to top | think we should do something Though the Act has been do most good. 
executives and has achieved “out it in our advertising. passed ten years before, shortage To determine the need the 
aalid eucoess The answer was the prompt of supplies of water heaters and agency first consulted the Cen- 
production of an advertisement in other equipment had prevented tral Council for Health Educa- 
The first snowflake for an the food trades and catering jts strict application. Medical tion, then the Ministries of Food 
ever-growing snowball fell one journals quoting the relevant Officers of Health, however, and of Health. Masses of in- 
alarmed by the outbreaks of food formation were obtained. The 
poisoning after the war were Ascot marketing manager cn- 


The Voice of Kent. 


drawing the attention of shop- 
keepers to the regulations. 

Since an instantaneous type 
gas water heater is a simple and 
inexpensive means of providing 
a constant and endless supply of 
hot water at a sink, a campaign 
to the food trades was considered 
of paramount jmportance 

Though demand for Ascot 


couraged his branch sales mana- 
gers to collect facts locally. The 
agency then went to one of the 
biggest public health laboratories 
at which outbreaks of infectious 
iliness are investigated and 
sources of infection and con- 
tamination tracked down. The 
doctors were most heipful, 
despite the commercial aspect of 


| 


| Dirt is a Criminal 


MESSENGER 


The County Paper of Kent 


MEAD OFFICE - - MAIDSTONE 


LONDON - 6O FLEET STREET 
Proprietor: H. R. Pratt Boorman 


“One pair of dirty hands can send food poisoning throughout an entire 
town,” began the copy, which then quoted the Food and Drugs Act 
and described appropriate Ascot water heaters. 
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‘Tbet Gee & Watson \ 
Cook their 
testimonials’ 


So said a sceptic who couldn't believe that so 
many buyers would take the trouble to write 


unsought praise in everyday correspondence. 
Here are five such testimonials—and we didn't 
dig them out of the vaults !— 


From a Newspaper 


= also appreciation of the excellent service we have 
received, which has enabled us to put our mid-week 
paper very much ‘ on the map!’” 


From an Advertising Agency 


* May | take this opportunity of saying how much we 
appreciate the personal interest you have taken in our 
blockmaking and typesetting problems .. ."’ 


From a Printer 


“ | should like to take this opportunity of thanking you 
for the splendid service you have always given us...” 


From a Publicity Dept. 


“ ] would like to confirm my appreciation of your willing 
co-operation in the many jobs that I have worked on 
during the year.” 


From a Publisher 


“1 would like to thank you and your assistants for al 
the friendly service you have given us and I do 
ippreciate your helpful and most co-operative attitude.” 
(This letter was addressed to one of our executives) 


Gals & WATSON 


1902-1952 


Fifty years of Service in the spirit of helpfulness 


Ill SHOE LANE, LONDON EC4 CEN 6555 i8 lines 


Northern Office at ¢ Chapel Walks, Man 


hester 2, Blackfriars 4600 


Process Engravers in line. tone & tf, Artists & Photographers. 
Advertisement Typesetters. Ele typers, Stere< 


typers 
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Introducing 


the 


4, e 
VICE“ 


Ps 


Intricate, appliqué filigree 
designs that can be fixed 
to almost any surface— 
permanently, Intersia is 
made of thin metal, with gold 
or silver finish. It can be 
cut as decorative patterns, 
signatures, t rade-marks—for 
use on pottery, glassware, 
showcards, booklets, greet- 
ing cards, etc. 


Delivery is quick and cost is 
reasonable, Proofs can be supplied 
within three days of receipt 
of art-work. Send tor free samples 


and turther information to 


Pr ° 
A é 
Wialiall 
LITHOGRAPHIC CO, LTD., 
Midland Road, Walsall 


and in 


LONDON AND MANCHESTER 
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Dramatic ads. sell water heaters—Continued 


by Zanton for 
the advertise 

ment was 
hung at the 
show of the 
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advertisement 
is the latest of 
a series of 


four ss Fame teeer 


HEATERS Liwiten 


Leseen © CLEP MOSE CeOrrEtew seen 


the inquiries. They said, frankly 
that they welcomed help in their 
fight against disease from what 
ever source tl Carne 

The laboratory not only sup 
plied information The doctors 
supplied germ cultures which 
could be photographed for use 
in advertisements They vetted 
editorial articles and advertise 
ment copy 

Shopkeepers were cheerfully 
casual about the problem It 
seemed to the agency that plain 
speaking was necessary though 
there was not much encourage 
ment to plain speaking when a 
National newspaper fused an 
advertisement which said | 
ways wash your hands after 
using the W.C.” 

The management of Ascot Gas 
Water Heaters received the 
agency report and recommenda- 
tons A strong policy was 


Next step was to digest the 
facts obtained and to produce a 
concise advertisement. Tt was 
decided that the one fact that 
dominated the whole theme was 
the social responsibility of the 
shopkeeper. with the rider that 
heavy penalities could attend 
negligence 

The first advertisement was 
dominated by a photograph of a 
hand on the. door-handle of a 
W.C., closing the dox This was 
deemed strong enough for a first 
advertisement, so copy was mild 
The introduction read: “Hot 
Water for Health —-This hand 
nay now carry germs enough to 
strike down a whole community 
with food poisoning 

This advertisement went out to 
the food trades papers and the 
ocal government press. One 
paper 


circulating amongst loca! 


government officials, refused the 
copy, saying the editor thought 
such an illustration unsuitable for 
his front cover (the position 
booked). When the agency ex 
plained the situation and the sup- 
port of the medical profession 
the copy was immediately 
accepted. It was an instant suc- 
cess. Medical officers, sanitary 
inspectors and other public health 
officials asked for reprints and for 
large blow-ups for use in exhibi- 
tions Reference was made in 
public speeches and a director of 
one of Britain's leading period: 
cals wrote, describing it as “a 
superb example of a prestige 
sdvertisement with a purpose 

The agency backed up the 
advertisement by writing articles 
on the necessity of hot water in 
all establishments where food js 
handled ind these were pub- 
lished in various trade, technica 
and consumer publications 

Since the first, three other ad 
vertisements have been produced 
on the same theme. Copy angie 
has been the same, but actua 
copy, headline and photograph 
have been changed each time 
The second showed a pair of 
hands gripping the bars of a 
prison cell with the headline 
“Dirt is a Criminal 

The third showed outstretched 
cupped hands containing groups 
of ordinary people with the head- 
line: “Your hands could kill your 
customers.” 

The fourth advertisement, due 
to appear this summer, is even 
more dramatic. It shows a skele- 
ton hand throwing dice and the 
headline reads: “Do You Dice 
With Death?” Is this too drama 
tic? Time will tell, but reaction 
to the gradual steps towards it 
does not suggest that it is 
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TEL TEMPLE BAR 2408 
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FOR OUTDOOR ADVERTISING IN TOWN OR COUNTRY. 
ICIENCY, ENTERPRISE AND ORIGINALITY 
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TRANSPORTATION ADVERTISING—3 


June 12, 1982 


How to use the major bus spaces 


BY and tram advertising, 
as Stated im a previous 
article (March 13) is controlled 
by seven authorities and con- 
tractors Though, ideally, it 
would be an advantage if there 
were a combined sales bureau 
through which space on all 
available vehicles, by whoever 
controlled, could be bought, 
the absence of such a bureau 
constitutes no great handicap, 
bodies controlling the medium 
being so few 

Ihe fact that the business 
remains highly competitive also 
benefits the advertiser, for ven- 
dors of transportation advertising 
have every inducement to main 
tan a high standard of service 
and to keep charges reasonable 

In practice it will be found that 
any of the seven controlling 
organisations will, for the general 
good of the industry, give adver- 
tusers disinterested information 
and advice 

Owing to Government insist 
ence that all sources of revenue 
are tapped before fare increases 
are allowed, bus and tram adver 
tising tends to become standard 
practee throughout the country 
The few cities and towns that do 
not permit advertising on their 
own Corporation vehicles have 
inter-running agreements with 
local company-owned vehicles 
carrying advertising. 


Spaces available 

Thou there are some varia- 
tions, due to differences in the 
design of buses and trams, there 
is a high degree of standardisa 
tion in the types and sizes of 
spaces on the tens of thousands 
of vehicles available throughout 


heme 


o.);. 


and what they cost 


Great Britain and Northern 
Ireland, in both urban and rural 
areas. This, of course, helps to 
keep costs of production within 
reasonable limits. 

Where double deck vehicles 
are operated, the advertising 
appears, in practically every case, 
both on the outside and inside. 
The usual spaces outside doubie- 
deckers are: 

Sides.—-On nearly all buses and 
trams, one space each side. 
Size approximately 17 ft. 6 in. 
by 21 in. 

Rears.—-On most buses cither 
above or below the back 
window. Size 44 in. by 15 in 

Targets.—A circular space dis- 
played on most buses on the 
off-side back corner 
Mention should also be made 

of the double fronts and backs, 

spaces of double crown size, 
flanking the indicators, mainly to 
be seen on London buses. 

Single deck buses usually have 
al least one outside space in addi- 
ton to insides. Most carry a 
“Rear” and a “Target” similar to 
those on double deckers. In 
addition, side spaces are fre- 
quently available. 

Inside spaces, both in double 
ind single deckers, are broadly 
of (wo types: 

Roof Panels on the curve of the 
roof above windows. 
Size, 26 in. by 8 in. 


=" CAP STAN tis 


4 bus side is a commanding space suitable by site and shape for a 
boldly displayed message. 


Front Bulkheads behind the 
driver, facing down the bus. 
Which of these principal 

spaces the advertiser chooses 

depends upon the type of product 
or service to be advertised. If, 
for instance, he js intent mainly 
upon reminder advertising he 
would obviously use one of the 
larger outside spaces. On the 
other hand, an advertiser wishing 
to put over a more detailed 
message would probably use one 
of the inside spaces. The side is 
a commanding space perfectly 
suited, by reason of its size and 
shape, for a boldly displayed 
message. The rear, although 
smaller, is nearer to its public 
and can, with skilful layout, be 
equally effective. The value of 
the inside roof panel to the adver- 
tiser lies in the fact that it is in 

a fixed position relative to the 

pessenger which makes a detailed 

message easily readable 

The circular target can, with 
ingenuity, be made very forceful, 
as several national, and many 
local, advertisers have proved. 


Methods of display 


The usual methods of display 
on the outside spaces is by paint- 
ing direct onto the body panels, 
or by the use of paint transfers, 
or paper, usually varnished. 
Inside advertisements are paper 
or cards lending themselves to a 
high degree of detailed treatment. 

lf he wishes, the advertiser can 
be relieved of all worries relating 
to the provision of the advertis- 
ing material. Maintenance is an 
automatic part of the service and 
ams ion by the advertiser is 
welcomed. The almost complete 
absence of blemished advertise- 
ments on display—even in dirty 
localities and in the worst 
weather—is a@ measure of the 
standard of maintenance 

The methods of display in use 
give the fullest facilities for the 
use of colour and pictorial illus- 
tration, and bus and tram adver- 
tising has reached a high standard 
in this respect. 


Prices and contracts 


While space can be booked for 
any reasonable period, the nor 


mal basis is a three year 
order. It is the general practice 
to give free painting when three 
year orders are placed. Short 
period displays can usually be 
arranged to fit in with special 
schemes or strictly annual appro- 
pnations. 

Prices, while up on pre-war, 
have lagged behind the general 
trend of advertisement rate in- 
creases. Variations in price are, 
of necessity, considerable to 
allow for different localities and 
quantities 

Sides, the highest priced spaces, 
for instance, range from £39 per 
annum each (in central London) 


| 


The rear, though smaller than the 

side space, is nearer to its public, 

and can be made effective by 
skilful layout. 


to as low as £18; rears from £22 
to £13 and inside roof panels 
from 52s. to 26s. 

It is of interest that most of 
the prevailing annual prices are 
multiples of so many shillings or 
pence per week, an old time 
method of quoting still frequently 
used in the trade as an alter- 
native. 

That these prices offer out- 
standing value when the vast 
“circulation” is taken into 
account, is, claim the media 
owners, obvious. Coverage of a 
city can be obtained, using one 
in ten of all side spaces displayed, 
for as little as 2s. 6d. per thou- 
sand population, per week. This 
basis of 10 per cent of the total 
space to give full coverage 
Originated not from the space 
owners but from national adver- 
tisers, several of whom buy space 
to this extent whenever it 
becomes available. 
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Vorkshire Evening Post 
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Purse Strings . 
of the 


Members A.B.C. 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO., LTD., LEEDS |}. TEL. 3270! 
LONDON OFFICE. 171, FLEET STREET, E.C.4. TELEPHONE: CENTRAL 9693 
DONCASTER OFFICE: SCOT LANE, TELEPHONE: 400! 
MANCHESTER OFFICE: 5, CROSS STREET. TELEPHONE: BLACKFRIARS 0867 
BRADFORD OFFICE: BROADWAY HOUSE. TELEPHONE: 2157! 
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TRADE AND TECHNICAL ADVERTISING 


‘Trade press hits at T.V. men’s fashion show 


By SCRUTINEER 


TTVHE men's clothing trade 
papers generally do not pull 
their punches in criticising the 
recent television style show 
which was heralded as the 
piece de resistance of the “Be 
well dressed be wool dressed 
national promotion organised 
by the International Wool 
Secretariat 
Never must a display of this 
hind appear on television again 
unt und the BBC. have 
reached a more advanced stage 
Mens Wear, pointing out 
that the LWS. and the Men's 
Fashion Council, which made 
the garments especially for the 
celebrities who “modelled” them 
were in no way to blame 
The editorial goes on 
of showing the garments to ad 
vantage television portrayed 
them un a way that held them up 
to ridicule. The screen gave the 
effect of faults mm the making of 
the clothes which did not exist 
Minute creases, not apparent in 
ordinary wear were grossly 
exaggerated. Little was seen of 
the and full-length pt 
tures appeared on the screen only 
for fleeting seconds The com 
the garments was 
over, and was unin 


“rene 


“ays 


Instead 


clothes 


mentary on 
badly put 
formative. 

It is pointed out that six 
months ago Men's Wear raised 
with the BBC. the matter of 
had reproduction of men’s clothes 
on the television screen and pub 
lished a story in which an official 
said difficulties would be 
lessened when modern equipment 
was pul into use 

Says the Outfitter, “The clothes 
as shown on the television screen 
did not do to the crafts 
men's art and several of the firms 
concerned must have been pleased 
that no credits were given. Since 
the clothes were generally con 
servative with very litt 
from the style: viewpoint, the 
attention was switched to the 
make, and the extremely harsh 
TV. lighting played havoc with 
the West End tailoring. Creasing 
was accentuated to such an extent 
that some of the garments looked 
as if they had been slept in. In 
any case, the clothes had 
obviously been worn on severa 
occasions previously and a little 
hand pressing might have made 
all the difference 

be show itself, of course 
had the excellent effect of focus 
ing attention on men’s clothes 
which was its main aim 

The programme gave th 
of the Tailor and 
opportunity to discuss the ques 
tion of publwity generally. Be 


the 


justice 


C utter an 


Britain's leading tailors made the clothgs, stage, screen ond 
sporting celebrities wore them and they were televised at a big 


Press reception at the South Bank Festival Theatre. 


The net 


result was a flop, according to the men’s trade papers which 
were unanimous in their condemnation. This is one of the 
interesting items which Scrutineer has found in the month's 


cause “the only bad publicity is 
no publicity,” he says, he was 
not unduly disturbed by the criti- 
cums vowed to him by other press 
people during the screening of the 
show, but he was disappointed to 
see the following morning that 
hardly anything was published 
about it, 

He writes: “Of course, the 
actual broadcast itself constituted 
a welcome enough piece of pro 
motion—-but the great drawback 
about television is that, once the 
programme is performed, there 
is an end of the matter. The 
strength of the printed word hes 
in the fact that it can be, and is 
read time and time again after 
its initial publication—and often 
by a nu r of people who do 
not receive regular editions of the 
particular journal in which the 
feature appears. A national daily 
of several millions of circulation. 
therefore (particularly if supple 
mented by feature and illustrated 
irticles in other national! dailies) 
could give a much wider coverage 
of a subject than can a hit-or- 
miss T.V. programme 

“A large proportion of what 
press coverage the show received 
was written by television critics 
(instead of by fashion, textile or 
ndustrial correspondents), who 
based their reports on the value 
of the show as pure entertain 
ment In consequence, the 
clothes themselves came in for 
hardly any mention at all 

“Giving the programme over 
1 T.V. might also subconsciously 
discourage full reports by news- 
papers, for whatever may be the 
vowed opinion, there is still a 
queasy feeling in Fleet Street that 
radio and television are consider 
sable threats to the power of the 
press Whatever might be the 
reasons, anyway, relatively little 
press coverage resulted from the 
show.” 

* * . 

le ADVERTISING BRINGS custo 
mers into the shops, yet they are 
not really in the mood to buy 
there must be something wrong 
with it, says Shoe and Leather 
News, which reports that of ten 
women who were asked if they 
ead shoe ads., seven said they 
looked at the pictures but did 
not read the copy and three con 


fessed that they 
but never 
said 
Searching for reasons why 
carefully written copy misfires at 
times, the journal asks 
questions: “Is too much 
written in the jargon of 
manufacturer and retailer which 
is entirely foreign to the average 
woman customer? Do  copy- 
writers pick out the wrong details 
to emphasise in their copy? Do 
they miss the selling points which 
attract the customer? Is fashion 
copy too frothy and lacking in 
information so that it serves 
merely as a background and not 
as a pointer to the shoe illustra 
tion? Are many shoe jjustra- 
tions in advertisements insuffi- 
ciently attractive to make a 
woman want to see the shoe?” 
The article goes on: “A custo- 
mer who follows the appeal of 
advertising to the extent of com- 
ing into the shop is reputedly 
already half sold on the shoe 
featured in the ad. Where does 
the whole thing slip up? There 
is a weakness somewhere between 
the formula for an advertisement, 


read the copy 
remembered what it 


its presentation and copy, and the 

final transaction on the sales 
floor, Is the weakness inside 

your shop or in the expensive 

advertisement in the loca! or daily 

newspapers or magazine? Let's 

have your ideas!” 

* * * 


Errorts TO Boost sales of 
paper patterns as part of the 
spring promotion drive were more 
energetic than ever this year, 
according to the Draper's Record 
Closer co-operation between the 
manufacturers and retailers re- 
sulted in either static displays or 
mannequin parades, all designed 
to indicate how effective the 
patterns can be when brought to 
life with needle and thread. One 
firm has been conducting a tour 
of stores in the main centres 
which has not only helped sales 
of fabrics and patterns, but by 
discreet display methods has in- 
creased those of such accessories 
as millinery and jewellery chosen 
from the stores’ own stocks 

Another pattern firm adopted 
the idea of loaning a selection 
of garments to stores for window 
and interior displays, in materials 
that the retailer has in stock 
This scheme enables the smallest 
fabric department to run a con- 
tinuous and changing exhibit 
without any cost for promotion. 

* * * 


DISCUSSING HOUSE magazines, 
an article about the human side 
of production efficiency in Con- 
fectionery Production, says the 


ImnTroouciag... j 
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NEW BEAUTY TREATMENT SHAMPOO ' 


Extensive trade 

press advertising 

appeared last 

month to introduce 

this 

product 

launching of 

product has 

had to be 

poned because of 

packaging difficul- 
nes. at 
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HEAD OFFICE: 


BRANCH OFFICES: 
10 Piccadilly 


Manchester 
Central 1806 


Leeds: 4 Wormald Row 
Albion Street. Leeds 2281! 4 
Glasgow, 58 West Regent 
St. a 6481 
Bemingham 12) Cherry 
Mreet Midland 4708 
Leicester: Phoenix Bidss 

Berridge St. Leicester 23661 


Belfast: Ulster Bank Cham- 
bers Belfast 28268 


ADVERTISER'S WEEKLY 
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LOVELL 
RU PERT CURTIS : 


“HANDY- ANDY” 


hand drying machines 

Hygiene matters to the food 
industry. Other users buy these 
machines because they cut out 
laundry bills and stop pilferage of 
towels; but it is the story of 
hygiene told to an intelligent aud- 
lence in FOOD MANUFACTURE 
which brings in the worthwhile 
Inquiries from the big users. 


FOOD MANUFACTURE | 


17 Stratford Place, London, W.1 


proce 


MANUFACTURE le one of the 
LEONARD WILL TECHNICAL GROUP 


! 

E specialised monthly | 

journal dealing with all | 

ciwil engineering in which | 
earth moving and = ecarth- 

move equipment are ine | 

| cael open-cast coal and | 
iron «ore, hydro-electric 
developments, land re 
clamation, harbours and 
docks, coast defence works, 
riwer widening, canal con- 

struction, etc 


MUCK SHIFTER 
and Public Works Digen — 
ts another publication of the 


SNARD HIL 
ECHNICAL GROUP 


| ManUracTURING CHPMIST 
| TEXTE INDUSTRIES A fumes 
Paint MaNnUPACTURE 
WORLD CROrS -ATOMICS 
Pee MaNUPACTURS 
POTTERY 48D GLASS 
| BUTLDING DIORET 
| MUCK SHIFTER 
| rereouruM 
| CHEMN AL AND PROCR SS 
| ENC INPER ING 


AU published at 
17 Stratford Place, W.1 
Specimen copies om request 


| 


| 
| 
| 
| 
| 
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Trade press hits at T.V. show—Continued 


—_ A. be faced that house 
zines generally tend to be 

rest aristed in their appeal mainly 
to office workers or to the higher 
grades of factory employee. The 
nly way a house magazine could 
be made to appeal to the mass 
f unskilled factory workers, says 
the writer, “would be for the 
hole publication to be produced 

the form of strip cartoons 

snd as @ house magazine, as well 
» being a publication for inter 
consumption, should also 

an external expression 

the personality of the 

rm producing it, I cannot 


FREE SAMPLES FOR YoU 
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Kiwi believe in getting their 
retaders enthusiastic about their 
product. They have been offering 
free sample tins in trade press 
advertisements. 


recommend the adoption of the 
strip cartoon technique, however 
much it might increase reader- 
ship. The best that can be hoped 
for us that the more literate em- 
ployees will pass on some of the 
information contained in the 
magazine to their colleagues.” 
* * * 


IN ORDER TO give the very 
latest service to readers, Chemist 
and Druggist now publishes its 
weekly list of makers’ price 
changes on the last page of ‘the 
inset “small ad. supplement.” 
This enables items notified up to 
eight hours later than matter for 
the editorial pages to be included 
Another advantage is that the 
sheet may easily be torn off and 
pinned up in the shop 

The paper gives details of a 
twenty-two frame colour filmstrip 


excellent 
’ bl rk 


entile Your Eyes,” 
by Cotres Lid. 
Visual 


Aids in Education. i 


demonstrates the construction of | 


the human eye, shows how it 
works, describes common defects 
in vision and their causes and 
ends by showing 


use in schools, the strip is accom- 
panied by notes for a commen- 
tary. 

7 * 

A NEW RETAIL advice service 
planned to assist the private re- 
tailer who cannot, in the nature 
of things, enjoy the facilities of 
the large organisation able to 
employ experts in every depart- 
ment has been 
Shoe and Leather Record To 
begin with, constructive advice is 
offered on local advertising, pro- 
motion and display. Retailers 
are invited to consult the paper's 
experts on any problems they 
meet in these fields; to submit 
their local advertisements and 
ideas of presentation and display 
for comment. 

It is thought that apart from 
seeking help, many retailers will 


see value in the exchange of good | 


and successful ideas, and that 
the service will act as a forum 
for discussion. Also, the service 
will seek out and call attention 
to forward trends in styling, help- 
ful sales aids available from pro- 
gressive manufacturers, advance 
news of advertising campaigns, 
and examples of noteworthy 


national press and magazine shoe | 


publicity 
* * * 

A NATIONAL WINDOW display 
contest open to every retailer of 
boys’ apparel has been launched 
by Men's Wear. The theme of the 
competition is “back-to-school” 
and judging wil! take place during 
the week September 1 to 6. 
There will be six cash awards, 
three in each of two groups. First 
prize is £25; second £15 and third 
£10 

The competition, organised at 
the instigation of traders who see 
increased possibilities in this 


branch of the outfitting business 


will coincide with one of the 
busiest buying periods of boys’ 
clothing. “This is the _ first 
window-display contest organised 
by Men's Wear since the last 
‘National Shirt Week,” held in 
1939. These ‘weeks’ were out- 
standingly successful, and brought 
many thousands of pounds worth 
of extra business to the trade,” 
comments the journal 
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sponsored | 
in collaboration | 
with the National Committee for | 


methods of | 
bathing the eyes. Designed for | 


introduced by | 


Have youa 


product or 
Service to offer 
EXPORTERS ? 


if you have, you will find 
the advertising columns 
of The Merchant Ship- 
per invaluable in keeping 
your name before the 
Export Managers of all 
the principal British 
Manufacturers. kt is 
the monthly paper 
which keeps the Export 
Manager up-to-date with 
all the latest changes in 
export regulations and 
is a publication which is 
always being consulted. 
Your advertisement will 
be constantly before the 
individual who can use 
your product or service. 


* 


copy and advertising rates 
will be sent on applicotion to 


26-28 Billiter St., London, 
E.c.3 


Phone : Royal 5322 


is still the 1,000 square miles of 
thriving Industrial, Agricultural, 
and Residential areas in BEDS, 
HERTS and BUCKS covered by 
the eleven individuual focal 
newspapers of the 


HOME COUNTIES 
HEWSPAPERS GROUP 


PER TRADE 
S/COL q - PLAT 
INCH RATE 
weekly A.6.C. Net Sales exceed 
122,000 copies 


Represented in London by 
WILL KITCHEN, Jnr. LTD. 
13! Fleet Street, EC4 Central 1960 
Head Office LUTON Phone 5050 
Advertisement Manoger: C. W. Glider 
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This is recommendation indeed 


The following passage is quoted from the Metropolitan Boroughs’ 
(Organisation and Methods) Committee’s recent}Report on Official 


Advertisements :— 


Many loca! councils as a matter of routine issue staff advertisements in the 
municipal and daily periodicals. It is suggested that .. . where municipal 
experience is required, advertisements in . . . “The Municipal Journal” . . . will 
suffice— 


This strong official recommendation applies equally to the display 
advertising pages of **The Municipal Journal’’, because—as stated in 
this Report—every local government officer reads the “*MJ”’ each 
week. 


Could anything point more clearly to the fact that for comprehensive 
coverage of :— 


BUILDING 
ENGINEERING 
ARCHITECTURE 
SURVEYING 
ROADS AND BRIDGES 
WATER SUPPLY 
PUBLIC TRANSPORT 
PUBLIC CLEANSING 
STREET LIGHTING 
OFFICE EQUIPMENT 
HEALTH AND HOSPITALS 


the most effective advertising medium is 


The 


MUNICIPAL JOURNAL 
Public Works Engineer 


and CONTRACTORS’ GUIDE 
3 Clements Inn, London, W.C.2_ Telephone HOLborn 2827 
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ADVERTISERS WREKIY 


FOUNDED he &'Z Pals 


te dey the most sutheritetive 


tertile jeowrsel 


in the world 


PENTILE MANCEAGCTURER 


COVERS THE WHOLE FIELD OF TEATILE MAmUraACTURE 


SHMOTT & CO LTD. i KinG 
LONDON OFFICE 2 


STREET WEST MANCHESTER 3 
SEOFORO STREET WC2 


A reliable medium for 
HOME & EXPORT 
Advertising, reaching the 
firms that matter and read by 
Executives in all Branches of 
the METAL and its Allied 
Industries. 
Twice Weekly. 
Tuesdays & Fridays. 


A New, Quick SERVICE 


Two ementials to every user of Multilith and Rotaprint Machines 


are (1) Rapid reliable service and (2) consistent high quality 


features 


below Terminus 264! 
atention 


“ALLAN™ 
Strand 


Many 


of business upon which The Strand Lithographic Co 
built ap customer satisfaction 


comeerms find the 


Both are 
have 
You ate invited to contact the addres 


where you will receive courteous and immediate 


SERVICE 


comprehensive service invaluable 


Simply supply the basic data then the Company handies the job from 


idea w Onished plate ready 


for your machine 


THE STRAND LITHOGRAPHIC CO. LTD. 


157 FARRINGDON RAD., LONDON, EC.!. 


Redeby 


ADVERTISING GIFTS 


ater for in all 
for a 
eens 

Avk for Mustrated cata 
logue AW 4¢ showing 
mane entirely new 

and original § lines 


RICHARD WOCHFELD 
(LONDON) LTD 
28 Archway Road 

London, NI 
Archway 4368 


eis 


ur few iMustrated 


ant prot as 
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AUTOTYPE % : course 


Telephone Terminus 169! (4 lines) 
Tachbone 14) 


SILK SCREEN ARTS LS 


@? SHIRLEY ROAD CROTOOR 
ADOISCOMBE S147-8 
weGees! Geant iicry Stave 
CLEAN © SHAR? EXPRESS 
FTA WANSHIP ORLIVERY 


‘“SDAY-GLO”? printers 


DISPLAYS 
EXHIBITION STANDS 


MERCURY 


DISPLAYS LTD. 


24s vasanene BRIDGE ROAD 
VICTORIA Sw TEL. VIC 012.3 


‘Technical print ts 


turning the corner’ 


TO all producers of techni- 
cal print we say 
Thanks'”, for the merry 
month of May has brought 
forth a more bountiful crop 
of print than for many months 
past. Ranging from a modest 
two-colour labour recruitment 
tolder to a 106-page highly 
coloured tome, it almost gives 
reason to hope that technical 
print as a whole is beginning to 
turn the corner, 

There is no doubt that great 
pains have been exercised im the 
production of most of this print, 
the copy matter is exhaustive, to 
the point, production, generally 
of a high order As usual, it is 
. planning and design that the 
wOrst snags arise The lack of 
orderliness in layout displayed in 
some of these booklets would 
never be tolerated tn the factory, 
while the extravagances of pro 
duction would never get past a 
costing clerk. Odd, isn’t , that 
the usually modest technician has 
to shout at the p of 
1 print’ 

The answer is. of course, that 
many Of these booklets are ad 
vertiser-produced. Per their 
sponsors would maintain that 
because of their specialised 
nature, they have to be That 
scarcely seems a good reason for 
not placing the designing and/or 
mechanical production with an 
advertising agent: or, at least, 
retaining the services of a com 
petent free-lance designer After 
all, print has to work just as 
machines do. The index of its 
efficiency usually has a similar 
bearing on the suitability 
f its design-——a technical matter 
nm this case best left advertis 
ing technicians 


his voice, 


haps 


direct 


THe Paxman prorie have 
issued an 8-page booklet on their 
rotary vacuum filters This con 
printed Transart trans 
parency giving sectiona views 
right through the equipment 
ihis, as ever, is a delight and 
Davey, Paxman wisely leave it to 
tell its own story with little addi 
tonal illustration or text 
Whether the rather simple con 
struction of the filter really 
warrants the time, trouble and 
expenditure, only they can say 

The tragedy of this booklet is 
that the few remaining pages 
entirely ruin the impression made 
by the precise. colourful trans 
parency Photographs are 
heavily retouched and the illus 
tration of a stream before and 
after filtration is one of the most 
sickly pieces of artwork that have 
come this way 


tains a 


* * . 


CAN YOU CONCEIVE of 
subject than mining 


a duller 


conveyors”? 


It net, take a look at the book 
produced by MECO—The Min 
ng Engineering Co. Lid. What 
has this book specially to com 
mend it? Modesty, simplicity 
of design and brevity of copy 
matter It takes & for granted 
that mining engineers know the 
essentials, simply fills in the de 
tals of specific equipments, 

with dimensioned blue- 


well-planned, well pro- 
duced book is logical, under 
siandable, easy on the eyes A 
pleasing effect is produced by 
modest grey-blue and pale 
orange If the colours don't 
shout, the trademark unfortu 
nately does. It is reproduced in 
ovals more than an inch long on 
every other page, and every 


J. M. WILLIAMS 
reviews 
TECHNICAL LITERATURE 


single photograph has a minia- 
ture reproduction of the symbol 
beside it or superimposed on it 
Unnecessary, and a great pity 

* * * 

THe Merat Box Co's 48-page 
book on ws products and ser- 
vices, is excellently produced 
with a quiet but pleasing second 
colour; but it comes as some- 
what of a shock. For it 1s one of 
the least imaginative books that 
has come our way for some time. 

The Metal Box Co. Ltd. is 
well-known as a maker of metal 
cartons and display 
material Seventy-five per cent 
of the booklet 1s devoted to these 
items and one might be pardoned 
for expecting the designer to be 
aware of the difficult problem of 
infusing an interest in many suc- 
cessive pages of similar con- 
tainers for different products. If 
the designer was in this case con- 
scious of the problem, he has 
shown no attempt to solve it 
for he has taken the line of least 
resistance, filled every page with 
squared-up photographs of large 
numbers of containers. Result 
Every page looks the same 

* * * 

A 48-pace booklet issued by 
Brook Motors is called “About 
Ourselves” and purports to tell 
the story of the development of 
the firm's factories over the last 
fifty years. In actual practice it 
does nothing of the sort, includes 
little of historical interest and is. 
in effect, simply a catalogue of 
factories and departments ad 
nauseum. The cover has to be 
seen to be believed, the design 
representing about 150 Brook 
motors issuing from the factory 
entrance approximately in 
column of route. 


containers 
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NORTH RIDIN 


AND COUNTY DURHAM 


for Flocks 


Over the years, a local newspaper such as the DARLINGTON AND STOCKTON TIMES 
builds up an intimate personal association with its readers; in a sense, it 
belongs to the people. The varied readership of the DARLINGTON AND STOCKTON 
Times ts made up of the prosperous North Riding and County Durham 
farmers, the communities of the mining area, and the many thousands 
who are carning good money through the other important industries in 
thes area. To sell your goods to these people, the soundest course you can 

take ts to advertise in the columns of their newspapers. 


ADVERTISER'S WEEKLY 


You will find the 36 Westminster Press newspapers strategically situated 
throughout Britain's thriving Provinces. It costs surprisingly little to 
advertise in the ‘Thrifty Thirty-Six,” and you are telling your sale 
message to a big-spending public. 


the thrifty thirty-six 
for well speni appropriations 


1 the Thrifty Thirty-Six are members of the ABC.) 
ERNEST LUMSDON: London Advertisement Director 
WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 
167-170 FLEET STREET, LONDON, E.C.4. TEL: CENTRAL 3265 
Leeds Office Manchester Office 
Il ALBION PLACE, LEEDS | TEL. Leeps 24998 MIDLAND BANK MOUSE, 26 CROSS STRERT MANCHESTER 2 TEE: StackPeians 5930 


Cc) 0 safely tow the longest 


Acrial Poster in the world--26 actual 
n line showing in bold silhou 

> against the sky and readable from 
miles. We no longer tow the old 


Aero : of solid banner as readability 


THE MOST POWERFUL IMPACT 


s 68 
ADVERTISING OF ALL TIME 
ll 16] eal Solus site, Vital, Dynamic and 
infallibly arresting stimulating interest 
in young and old 


of Elstree LET US PUT OVER YOUR MESSAGE 
TO THE TEAMING MILLIONS ON THE 
BEACHES OF BRITAIN THIS SUMMER 


What better setting could you have 
for the acrial display of a message 
devoted to cooling drinks or ice cream 


than a ywwded beach at one of our 
popula aside resorts”? Here is the 


tume ice and moment” to send 
holiday akers searching for products 
of this nature Thousands of car 


owners » can be reached with a 
suttable gan 


; — Bellast Castle 
6r § HIGHEST COVERAGE—-LOWEST COST - > 
90 squa miles of coastline can be ph If: t : tu -¥, tt 
covered in one hour's flying and our e ds e S e er 
charges are the lowest jn the country. . Established 1737 7 
Have pleasure in announcing From 1% guineas per hour inclusive ; 
latest data on Aerial Poster of hire and maintenance of Poster Northern Ireland's Premier Newspaper 
Towing PUBLICITY OF Advertisement Manager: W. M. CHAPMAN 
. Elstree 3540 | London Manager: ERNEST METCALFE, 85. Fleet Street 
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ADVERTISERS WEEKLY 


EXPORT ADVERTISING AND MARKETING 


This is the second of a series of ‘on-the-spot’ reports by 


H. Deschampneufs, head of the overseas department of 


F.C. Pritchard, Wood & Partners, Ltd. 


Our correspond- 


ent, who is on a round-the-world fact-finding tour, says— 


‘It would be fatal to cut advertising 
Australia and 


YHE Australian and New 
Zealand markets are sul 
fering from import restrictions 
In the New Zealand 
these restrictions are not new, 
and it is really a question of 
the availability of sterling. In 
order to help her balance of 
New Zealand 
limiting the 
this 
last 


case ol 


trade the 
(sovernment = is 
year to 

years 


value of 
cighty per 
total 

The Australian 
more serious 
ports are nited 


imports 
cent of 


sitwc 


1951. whieh 
British expe 
However 
ong to London 
restrictions 
‘eon 
Meanwhile 
that the 
s fundamenta 
position, an 
most the whol 
norma 
trading condition 
unprecedented boon 
this re-adjustment must 
ful at the time, but w 
ng 
it would be fatal to cut of sus- 
pend advertising in cither the 
Australian or New Zealand mar- 
kets, because the long term job 
of advertising British goods must 
continue if i is interrupted, 
then it will only cost the adver- 
thers ly greater expen- 
diture in succeeding years to 
regain the position they will have 
host, 
A too 
turned on 


often advertising 
and off ke a tap. I 
s. surely, fundamentally 
to treat advertising in this way 
mn the present Aust 
culnes some British advertisers 
are in danger of throwing away 
a greal dea t accumulated good 
will, if they suspend the adver 
timing there 

Both Australia ar 


unsound 


asian ditt 


New /ea 


and are good, stable markets, and 
beth are very pro-British. It must 
not be inferred from this that 
they will take British goods just 
because they are British But 
ther things being equal, they 
will buy British because their 
iffection for Britain js a very rea 
ne 
On the other hand, both mar 
kets have distinctions and peculi- 
ties, and to sel! successfully in 
oth, a great deal of local under 
inding is mecessary 
To start with, they are two very 
tinct markets The best way 
inderstand this is to remem 
that the average Australian 
about Britain than 
does about New Zealand. They 
look to be close together on 
may in fact there are some 
teen hundred miles of sea 
them They are both 
Dominions in their own right 
s probably 


nicrest 


we more 


eu love of racing 
ercatest common 


Differences of 
saNorth and South 


New Zealand is a small 
ket, of some two million 
Zealanders are a home-loving 

ople, with none of the sophis 

ation of, say, Americans. They 

‘s simply, and in many Cases 

a very English way. In Christ 
church, m the South Island, you 
wil! see that women favour tweed 
kirts and twin sets. They enter 

una great deal at home. Thew 

vuses may be simple, but inside 


mar 
New 


in 


New Zealand’ 


they are most beautifully fur- 
nished 

You can always appeal to the 
New Zealand people on economy 
lt os said that in no other country 
do giant packages” sll so 
easily Price is not the prime 
factos, but whether or not the 
product is economical, and if it 
will last a long time. Hence, of 
course, the popularity of quality 
British goods 

Their English is full of strange 
words They talk of “inter- 
sections” instead of “cross roads.” 
They will call a “field” a “pad 
dock To ride in a “service car 

to gO IN a Motor coach, and 
so on 

Remember, too, that there are 
considerable differences between 
North and South Islands. You 
will find more culture wn Dunedin 
ind Invercargill than im Auck 
land or Wellington. The pace of 
life in the north, on the other 
hand, is much faster than in the 
south. Particularly wil! you find 
Auckland a very progressive, and 
increasingly industrialised city 
Yet, from an advertising point of 
view, New Zealand must gener 
ally speaking be considered as 
one market. It is on the market 
ng side that these variations have 
to be more carefully considered 

Australia, however, consists of 
five markets. Selling here should 
he done more on a State basis 
than nationally. The potential is 
oughly four times that of New 
Zealand 

Each State has distinct market 
ng Variations. New South Wales, 
with its mighty city of Sydney 


FOUR COPY POINTERS 


Arouse local interest. 


Use more aggressive approach than in Britain. 
Stress the economy angle. 
Give prominence to the “Made in England” credit. 


contains something under half 
he total potential And it 1s 
a go-ahead, fast-moving market. 
Perhaps the great “American in 
vasion™ has helped in this respect. 
Life moves al a fast pace, and the 
consumer is very conscious of 
new products, up-to-date fashions 
and so on. In contrast Victoria 
i$ More conservative. Melbourne 
has more in common with Christ- 
church in New Zealand, than 
with Sydney Even more pro- 
gressive perhaps is Queensland; 
Brisbane is undoubtedly one of 
the most up and coming towns in 
Australia South Australia has 
s great deal in common with 
Victoria, and Western Australia 
seems to combine partly with 
Victoria and partly with Queens- 
land in its outlook 


Media are 
well developed 


While their marketing differ- 
ences are quite acute, advertising 
characteristics are much the 
seme over the whole of Australia 
Everyone talks the same language 
and ome cannot easily, for ex- 
ample, tell any difference between 
the speech of a man from Sydney 
and that of someone from 
Adelaide There are certain 
words in common use, like 
a te for friend, and “too 
wight” for O.K 

The means of advertising in 
both markets are very well devel- 
oped, press and radio being pre- 
dominant. It is not always easy 
to appreciate the very strong 
position of commercial radio. In 
Australia there ts a network which 
plays a strong part in national 
life The position is much the 
same, although there are fewer 
stations, in New Zealand The 
daily press, in both markets, is 
generally localised in its cover- 
sige. and the circulation of week- 
hes and monthlies is more 
national 

As an example of the kind of 


Continued on page 498 


Advertising and 
in Switserland ? 


is the leading and largest adver- 
tising organiration with 50 branch offices. 
(eneral information and 
exact estimates are supplied free and 
without obligation to you 
Write to our fally equipped 
Foreign Department. 
3 Av. Benjamin-Constant. Lausanne. 
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ADVERTISER'S WEEKLY 


WHERE DO YOU GET MORE BUYERS PER DOLLAR” 


In the 47 primary trade areas which 


account for 56°, of total U.S. retail sales. 


OVER 80°, OF THE NEW YORKER’S CIRCULATION 
IS IN THESE 47 KEY AREAS 


Figure it out and you'll see that if you have 
quality goods to sell you need the New Yorker. New 
Yorker readers like British goods. New Yorker readers have the 
money to buy them. They do buy them if they see them 
advertised in the pages of the New Yorker 
The latest New Yorker survey “ The primary markets for quality 
merchandise * is now available in limited quantities 


THE 


NEW YORKER 


MAGAZINE 
21, GROSVENOR STREET, LONDON,W,1. 
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ADVERTISERS WEEALY 


complete protection fot 


infinitely 
Made in 


paper parcel! 


artwork 
more business-like than 


selected 


Artist's 
all-leather 
portfolio 


Specially designed the 
Advertising profession, this 
beautifully 
portfolio 
up to 18 


for 
made leather 
not offers 


234° 


only 
but 


looks 


a cardboard wallet or a brown 


leather 


grained 


(brown) with a 2}° gusset and strong leather handle, 
it ws available direct from the makers at 77/6 post 


free, under a_money-back guarantee of satisfaction 
UNICORN LEATHER CO. LTD. (Dept. A.W.1) Woodhill Works, Bury, Lancs. 


COVER SWEDEN 


THROUCH 


A&A 


In Sweden A & A magazines have 
a combined net sale of 1,711,827 
copies 


78°, of the total number 
of homes (2,174,379) 


a Berlingske 
\ Tidende 
! | D 


AMANO S 
dradang donky 
yripyo $46 

JOSHUA B. POWERS LID. 

14 Cockspur Street, London, 5.W.1 


tuchusrwety 


1,000 readers for 1-08d. 
- inch or 80,000 readers week'y 
lor 8 - 5.c.i. is the cost of advertising 
in the “Bolton Standard 


Bolton's Brightest Weekly and 
Best for Results 

No increase in advertising rates 

for years—and still sells at 2d 

W you wish to be up-to-date the “Bo 


Standerd”™” is a “must for your app 
ation list 


BOLTON STANDARD 


Victoria St., Bolton. Tel. 4742 3 
115 High Melbern, WoC! Chencery 87 


ctw 26) 


MEXICO’S INDUSTRIAL 
EXPANSION MEANS 
OPPORTUNITIES FOR 
BRITISH EXPORTERS 


Advertising in the leading 

industrial and commer- 

cial journals will put you 

in touch with the big 
buyers 


REVISTA 
INDUSTRIAL 


REVISTA MINERA PETROLERA 
CONSTRUCCION MODERNA 


FIRST NATIONAL INDUSTRIAL 
DIRECTORY OF MEXICO 
1952-1953 EDITION 


Full particulars 
from our British 
representatives 


JOSHUA B. 
POWERS LTD 


14 Cockspur Street 
London, S.W.! 
Phone: WHI 3366 


June 12, 1952 


German threat to Britain’s 


Seandinavian markets 


By JUST BORTHEN, 


Scandinavian manager, Joshua B. Powers Lid 


SWEDEN is covered in the first of three articles 
analysing the German threat to markets in which 
Britain has been virtually unchallenged for some 


Strong advertising is needed, says the author, 


to counter the strenuous and well-organised competi- 
tion of the revived Western Germany. 


FTER a war comes an in- 
evitable fight for markets 
This fight has up to recently 
been between the countries 
who were allies in the war 
Now the defeated enemies are 
recovering so rapidly that their 
competition is making itself 
felt more and more severely 
In the Scandinavian countries 
* was mainly Britain and USA 
who fought for the markets after 
the war But as soon as cur 
rency restrictions came into full 
effect mt was no longer a real 
fight; Britain had the field 
The Scandinavian markets were 
wide open and all kinds of 
British goods came in without 
serious Competition The markets 
were occupied, not captured 
This occupation, however, can 
not have been planned or built 


up sufficiently well to meet 
Ger 


future attacks, because the 
mans, who were literally knocked 
flat by the war already 
nanaged to recapture so much 
of the Scandinavian markets as 
to represent a real danger to 
British exporters The great 
guestion is: What are British ex 
porters doing to turn this uncer 
tain situation into a real selling 
war with Germany” 

It is not casy to solve a pro 
blem which among those most 
concerned is not recognised as a 
problem at all One can only 
hope to make people appreciate 
the problem and hope for action 

What kind of action? Adver- 
tising 1s, of one of the 
answers to this question In 
many cases it seems as if the 
Germans have managed to gain 
markets from the British solely 
because of stronger advertising 

The Scandinavian countries 
must necessarily be treated 
separately; let us first consider 
Sweden 

The competition that Germany 
offers in Sweden to-day is 
nothing less than colossal. Not 
only has Germany managed to 
increase her exports to Sweden by 
33-7 mil Sw. Cr. in Febrdary of 
this year (compared with February 
last year) but she has also, which 
ts much more alarming, seen that 
mports from Britain into Sweden 
have been reduced by 94 mil 
Sw. Cr. in the same peried and 
on the same comparison 


have 


course 


The following figures extracted 
from Kommerskollegiets Stati 
stik indicate this trend plainly 


Imports in Exports in 


ma. UF 
1951 1u52 
Feb Feb Feb 
W Germany 
U.K 


Europe 


The total imports into Sweden 
from the whole of Europe, mt will 
be seen from these figures, has 
increased quite noticeably; but 
instead of benefiting from this 
increase Britain has suffered a 
direct Joss of ground. Germany 
on the other hand has made good 
use of the general increase of 
imports to Sweden and at the 
same time hag managed to take 
a good part of Britain's business 

British exporters are beginning 
iy a small way to realise the 
danger. One of the few good 
signs in this connection is that 
Britain has finally decided 
take a small pavilion at 
famous Swedish St. Erik 
which opens on August 2 
This may be the beginning of a 
serious attempt to maintain the 
Swedish market and to show the 
Germans that it is going to be a 
bitter fight 

The St. Erik Fair celebrates its 
10th = birthday this autumn 
Originally only Swedish products 
were exhibited. Since the war 
however, other countries have 
opened up pavilions in ever in 
creasing numbers, and this year 
is the first time that Britain js to 
be represented with a pavilion of 
her own. It is a modest effort 
which, one hopes, will develop 
into something big in the future 

Quite typical is the fact that 
the West Germans, who have had 
4 special pavilion at the St. Erik's 
Fair for four years, have booked 
a floor space of 1,800 sq. m., and 
Britain, operating on a private 
besis with no direct official help. 
has only booked 560 sq. m. It 
shows, however, that the fight 
has begun 

Circle Exhibitions Ltd., are the 
London agents of the Fair, and 
Miss T. West of this firm is 
organising the British Pavilion 


Miss West who has just returned 
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What “ HOLLAND’S 


BIGGEST NEWSPAPER ” 
means to the Advertiser 


It means firstly 285,000 prepaying subscribers 
plus several thousand sales daily through the 
bookstalls—a total readership, including pass- 
on circulation—of about 700,000 people over 
16 years of age. 70°, of the subscribers have 
been reading the paper for at least six years, 
many much longer. 


Only 16° of ** Het Vrije Volk’s "’ subscribers 
are in the lowest income category which 
includes 32°, of the whole Dutch population. 


Our representatives will gladly give you 
further facts and figures about our country and 
its biggest newspaper. 


Het Vrije Volk 


U.K. Representatives: Joshua B. Powers Ltd., 
14 Cockspur Street, London, S.W.1 
Telephone : WHI 3366 


Van Leer 


FINE COLOUR 
LITHO AND COLLOTYPE 
PRINTERS 


* 
Complete export printing service from 
layouts in English to finished job in 
all languages despatched to world wide 

addresses 

* 

LONDON OFFICE FOR ENQUIRIES 
SERVICE AND PAYMENTS 
IN STERLING 
* 


HOUNSLOW 9685-6 * AMSTERDAM 29000 


ADVERTISER'S WEEKLY 


*« 


When planning an advertising 
campaign in Southern Africa, 
consult 


Yoh 


NEWSPAPERS LTD 


24 Holborn, London, E.C.|. Tel. HOLborn 4144 


CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 


NATAL MERCURY 
SOUTH AFRICAN WOMAN'S WEEKLY 


RAND DAILY MAIL 


SUNDAY TIMES 

SUNDAY EXPRESS & HOME JOURNAL 
SPOTLIGHT MAGAZINE 

DIE LANDSTEM 

(Weekly Afrikaans newspaper) 


Cape Town: 


Durban : 


* 


ANOTHER Goensien CLOCK !* 


Yet another Leading National Advertiser using 
Gensign Railway Clock sites. One of the many on 
our books who find these prominent sites worthy 
of the moderate cost 

A few selected sites on Stations of the Midland 
Region are now available. 


Please write or telephone for details. 


73, GREAT PETER STREET, LONDON, S.W.! 
Telephone ABBey 5588 (Private Branch E xchonge) 


% Installed at Euston Station 


GENERAL SIGNAL AND TIME SYSTEMS LTD. 
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IVFRTISERS WEERLY 


Always start at the top 
in Sweden! 


When tackling the Swedish market, don't start 
half-way down and work your way laboriously to 
the top. Start right at the top by selling to 
SVENSKA DAGBLADET'S readers—and the 
rest will follow 

Apart from the fact that in this way you will reach 
your best customers—those with the highest 
incomes—by the shortest route and at lowest cost, 
your goods will also share the prestige of Sweden's 
famous newspaper. Remember that Sweden is a 
country where social position still counts and the 
example set at the highest social level is followed 
by all who can afford it 

This is one reason why in 1951 SVENSKA 
DAGBLADET carried !5,822 column inches more 
national advertising than any other Swedish 
newspaper 


Circulation: 96,100 on Week-days 


102,000 on Sundays 


SVENSKA DAGBLADET 


represented by 


JOSHUA B. POWERS LTD. 
14 Cockspur Street, London, S.W.| 
WHI. 3366 


mena oe VERY EYES 
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CATALOGUE ; , 


When ordering presentation Diaries, 

Calendars etc., make sure that you have 

our catalogue to hand. Write for your 

copy NOW, complete with scaled 
price list. 


THE CONRAD PRESS LIMITED 
193 Sloane Street, London, S.W.1 


= a hn + Roem 


SLOane 6151-3 
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German threat in Scandinavia—Continued. 


from a quick visit to Sweden 
where she has had stimulating 
conferences with, among others 
the British Embassy, the Fair 
officials and a number of news 
papers have all promised to help 
s full of enthusiasm 

Ever since the two brothers 
Folke and Bérje Claeson started 
the St. Erik's Fair they have 
omained editorial and other sup 
port from many Swedish news 
papers, including the famous 
Svenska Dagbladet and Stock 
holms Tidningen. Special com 
posite pages devoted to various 


exhibiting countries are orga- 
nised by these papers during the 
period of the Fai, and this year 
an effort is being made to assist 
the British exhibitors 

he Fair itself will no doubt 
prove its value so that British ex- 
hibitors will consider it worth their 
while to return next year together 
with many more export-minded 
producers. One can only hope 
that the British participation in 
the St. Erik's Fair, however 
modest, indicates the turn of the 
tide in the battle with Germany 
for the Swedish market 


FATAL TO CUT ADVERTISING 


_IN AUSTRALIA 


(Continued from page 494) 


advertising that is acceptable out 
here I have chosen a Bradford 
Van advertisement which ap- 
peared in New Zealand, although 
a very similar campaign was 
also run in Australia. The chief 
points of interest seem to be 
these 
Local interest js aroused by 
using a loca! place name in the 
heading. Nothing pleases both 
Australians and New Zea 
landers more than when im- 
ported products are linked with 
local places or things 
The headline is aggressive. 
On the whole in both markets 
a More aggressive approach is 
required than in Britain. It 
has to be a_ less subtle 
approach, more direct and 
hard-hitting. Some people have 
accused advertising in Australia 
and New Zealand of being a 
little crude. It is not so, it 
just goes to the point perhaps 
more directly and quickly, and 
simply, than elsewhere. 


performance of bis 
Bratton s Rar too 


mee ot er Ee me 


«eo gaaprone ‘Teesano ov rower 


The economy angle is 
stressed. This applies particu- 
larly to New Zealand, but the 
feature seems to be growing 
also in Australia, and it seems 
likely that it will become of 
much greater importance 

The fact that the truck was 

in England is given good 
prominence at the foot of the 
advertisement, with, of course, 
the names of the main distri- 
butors, 

A good deal of English copy is 
suitable for both Australia and 
New Zealand, but it usually 
requires some adaptation, and 
often strengthening, to make it 
really pull its weight in these 
markets 

Australia and New Zealand, I 
have found, represent a very 
stable market for British goods, 
leaving aside the present restric- 
tions which are only temporary 
In both markets one can invest 
money in advertising with confi- 


This advertisement 
for a British pro- 
duct appeared in 
New Zealand. It 
incorporates all 
four of the “copy 
points” outlined in 
this article: Arouse 
local interest; use 
@ more aggressive 
approach than in 
Britain; stress 


~~ 
a ——s BRADFORD economy; give pro- 


vane + STARON WAGGORE + minence to the 


“Made in Eng- 


Coase semirteo land” mark. 
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they use it... 


and DORLAND ADVERTIOING, LT 


--- they keep on using it 


eee eeenee 
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By courtesy of THE JARGER CO. LTO 
aad COLMAN PeEeNTIS A VaRLEY, LTD 


--- because it selis! 


The advertising counsellors to these famous firms 
who, many years ago, first made the decision to use 


The TATLER,* have had their judgment endorsed 


repeatedly by their successors. New minds have 


studied the question afresh in the light of changed 


By wtesy of Lipeety & CO. LTp., 


conditions, and always the conclusion has been the same- and w. &. CRAWFORD, LTD. 


“Stay in The TATLER . .. it SELLS!” 


The 
+ Morris in 1922 
Jaeger in 1930 . 
Liberty in 1912 ; 


W. T. CARPENTER, ADVERTISEMENT MANAGER, INGRAM HOUSE, I9§ STRAND, LONDON, W.C.2. 
Manchester Office: 55 Market Street. Telephone Manchester, Blackfriars 4109 
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ADVERTISERS WEEKLY 


OMPANY MEETING 


ASSOCIATED NEWSPAPERS 
LIMITED 


LORD ROTHERMERE'S STATEMENT 


I hn fb orty seventh Annus 
Csenera Meeting of Associated 
Newspapers Limited will be held 


Thursday, July 3, 1952, im the 


Men " Ha Farringdon 
‘ ‘ Lond t¢ 
The f owing uw from the stat 
ent by the chairman 
When | addressed you this 


« last year I anticipated that 
we would have to pay even higher 
prees for newsprint, our basic 
sw material, and that « would 
ntinue in short supply. Unfor 
proved 


nly too true, with the result that 


nately my forecasts 
ve selling price Of almost every 
nportant newspaper was in 
creased during May and June 19%1 

The heavier Profits Tax now 
operating, and the impact of the 
new Excess Profits Levy in the 
last quarter of the year have 


increased the tax charge from 
£859.124 to LRYBOTI This tax 
total would have been = still 
greater had it not been for the 
deduction of Double Taxation 
Relief 


After taking into account all 
charges there s a sum of 
£1,072. 558 available. Once again 
it w felt very necessary to aug 
ment the depreciation charge by 
Fixed Asscts 


Replacement Reserve of £250,000 


a transfer to the 


to retain funds for the future re 
placement of plant. The directors 


have also transferred to various 


Reserve Accounts the sum of 
#47 5.000 
lt is proposed to capitalise 


from General Reserve sufficient 
t permit the distribution of 
Deferred Shares to the Deferred 
Shareholders in the proportion o 
one Deferred Share for every %¢ 
Deferred Shares held 

Last year your directors recom 
mended a final Deferred Dividend 
of 124 per cent plus a bonus of 
§ per cent. In view of the results 
of this year tt ww proposed to 
consolidate the dividend this yea 
into a final Deferred Dividend 


174 per cent 


The Daily Mail 

The continuing policy of The 
Daily Mail in devoting the max 
MUM sPace 10 accurate reporting 
of news has added still further to 
its influence with readers, and its 
value and prestige (oO advertisers 
The sale of all daily newspapx 
is lower than last year, | an 
pleased to 
the sale of The Daily Mail ws 
than well maintained by compa 


report howe tha 


on with its competitors 

In the advertising world, The 
Daily Mail continues to hold a 
firm lead 


The Evening News 

The Evening News has further 
established itself as the world’s 
largest and greatest evening news 
paper The skill with which «+ 
handles the latest news, combined 
with the speed with which it is 
printed, published, and distri 
buted, makes it the most modern 
evening newspaper in the British 
Isles 


Sunday Dispatch 
The Sunday Dispatch is unique 
o that alone amongst all news 
papers, daily, evening, and weekly, 
its sale during the year 1951 shows 
in increase over the year 1950 


Other Activities 

The Daily Mail Ideal Home 
Exhibition once again maintained 
the high standard set since the 
War, and was visited by 1,025,315 
people. We are confident that the 
public will appreciate the out 
come of the plans which are now 
being prepared for the display at 
Olympia in 1953--Coronation 
ear 

The accounts of the 
Newfoundland Development 
Company issued recently have 
shown that that Company has had 
1 record year, the improvement 
being spread over all its activi 
hes The Company has distri 
buted by way of dividend only 
40 per cent of its consolidated 
et earnings. The proportion of 
the dividend attributable to this 
Company is £581,175 as shown 
) our accounts 


Pensioas 

Ihe year marked the inaugura 
on of Staff Pension Schemes 

The Company has paid over tu 
the Trustees of the Schemes as 4 
first payment on account of the 
ast service liability for members 
nployed at the date when the 
Schemes were inaugurated, the 

n of nearly £300,000. Further 
payments will of 
necessary in future 


Anglo 


substantial 
course be 
cars 

The staff are already benefiting 
om the foundation of these 
Pension Schemes and | know that 


cir inauguration is well ap- | 

eciated. The Company can rely 

s continuation of that loyalty | 
which is so essential to the con 


scot of a successful business 


Around the World 


LARGE POTENTIAL OF SOUTH 
AFRICAN ‘NATIVE’ MARKET 


S"" TH Africa offers a large 
WO and still partly untapped 
market for British goods, but 
British manufacturers must pay 
much more attention to thw mar 
bet if they are to meet success 
fully competition from Germany 
and Japan 

Both quality and price must be 
right, for British goods will not sell 
in South Africa on sentiment 

This opinion was expressed to 
Apveatisen’s Weexty by the sales 
director of an important British 
firm who has recently visited South 
Africa 

“The South African of British 
origin or with British tics would still 
rather buy British but South 
Africans gencrally ‘couldn't care 
less’ where the goods come from,” 
he said. All they are concerned 
sbout is the best buy. If German 
or Japanese products are cheaper 
and of reasonably good quality, they 
will buy these goods rather than 
more expensive equivalents from 
Britain 

As an example of a British pro 
duct which, because it fulfilled the 
necessary conditions, was expernenc 
ing an increasing demand, he quoted 
the British small car 

One factor in its favour was the 
limited dollar allocation, which 
restricted imports of U.S. cars, but 
the smaller British models were 
popular because they were, so far 
reasonable in price, and were well 
adapted for use in city areas, wher 
parking problems were becoming 
acute For long distance work 
American high-powered cars were 
preferred 

British exports were handicapped 
in some instances by lengthy delays 
in delivery Printing machinery—a 
field in which Britain was formerly 
dominant—provided an example 
Many printers would prefer to buy 
British, but would not do so while 
they could buy, for immediate 
delivery perfectly satisfactory 
machines from U.S.A. or Germany 
at competitive prices 

In box and carton factones also 
for the same reason, U.S. machinery 
had practically swept the board 

An instance of sales being lost to 
Britain because of inability to quote 
competitive prices was provided by 
the paper trade American paper 
being cheaper than Briush and 
often of higher quality, was tending 
to squeeze British paper out of the 
South African market 

Owing to the vast preponderance 
of the dark races in South Afnca 
said our informant, there is a large 
actual and potential market for 
such goods as Lancashire cotton 
fabrics, with gaudy hues such as 
natives love This market should 
progressively increase as the native 
demands, and obtains, higher wages 
and bigger spending power This 
field, however, is one particularly 
susceptible to competition from low- 
preed Japanese goods 

* * * 

Service por smal! advertisegs who 
wish to sell their products in U.S.A 
has been started by Adr 
managing director of Mail Order 
Information Ltd. Being a Canadian 
he has a dollar account from which 
he buys mailing lists from Boyd's 
City Dispatch, New York 

His organisation is fully equipped 


produ ailet ature spec 
ly gicd h an marke 


duct suit t 
signs Mr. Phillips 


has been s for a West End 
af d 4} ‘ 4 list of million- 
sires of rested wf : and «ther 
are astonishingly many- supplied by 


Boyd's, be has been offermg genuine 
Old Masters by mail 


NANI 1 


rw) 4 
~ 
 Spstemene 
Pen to the jote 
~ King George V 


~ Gillott Peas 


NOW AVAILABLE 


For what may well oo to 
= a lumited period, the follow- 


ME specialists’ pens are immed- 
leniiy on avarlable — 


DRAWING PENS: Nos. 290, 29! 
and 1950 

FINE STEEL PENS: 303, 170 and 
404 


All types supplied in 3, § or | 
gross boxes, or !2-<arded with 
holder 
Artists and Studio Managers 
are advised to carry « small 
stock 


JOSEPH GILLOTT 
AND SONS LTD. 


Victoria Works, Birmingham, | 


euv°vr VAAANAAARRS 


\ 
London Office 
2B New Bridge Street EC4 mm) 
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212A WARDN) 


HENDON 
BILLPOSTING 
COMPANY 


ToT 
37 SPRING STREET w.2. 


. . 
Hardening of the Arteries? 
Let invigorating sales letters, folders, 
booklets, send new life streaming 

through your sales arteries 
PIPE, 17 PEAR CLOSE. N W.9 
Soles Letters, Folde 


COL 5346 
Booklets, for Better 
Selling through the Printed Word 


FOR COCO RELIABLE 


SIGNWRITING 


TO MEET EVERY REQUIRE MER 


REGINA Seas SIGNS & DISPLAYS LTD 
on 


000 HANWELL Ww? 
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ADVERTISER'S WEEKLY 


Bigger, better and more economical display 
units in the larger sizes now made possible 
at our new Brixton Hill factory. 


ovr second factory at Brixton Hill is devoted to the production of giant sales-aids 
in Hardboard, Plywood and Timber. Many of the bigger national advertisers rely on 
us for quality, quantity and speed of output in these materials. 29 years of 
“know how” plus war experience as woodworking contractors (under the Essential 
Works Order) puts us in the front line of our profession. Mechanisation in every 
department enables us to produce long runs of display material at economical prices. 
Our two factories screen printing and woodwork can give you a display- 
making service which is second to none in Great Britain. May we place at your 


disposal the craft-proud services of our large and experienced staff? 


88 ACRE LANE, 0 . oe . BRI 7871-4 
LONDON, S.W.2 is ‘(Cra f fu (Four Lines) 


BRITAIN’S LEADING MECHANISED SCREEN PRINTERS 
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Jack Firth is 


J. Firth D.¢ 


t of talks 


publicity 


number 


side of 


ducing a 
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greater 
practical 


* * * 


LIVELY visitor to London last 
week was Earl Blackwell, American 
founder of a unique information 
bureau, Celebrity Service which 
recently opened a London office in 
Park Lane with Mrs. Jeannic 
Hoskins as director 

The bureau keeps tabs on all 
celebrities and issucs regular bulle 
os on their movements and where 
sbouts, a useful type of public 
relavons service which newspapers 
snd magazines and other organisa- 
tions subscribe for cagerly in the 
Sutes And already, says Mrs 
Hoskins, Fleet Street is getting quite 
enthusiastic bureau with 
ices in New York, Hollywood 
Paris and Rome, claims to be the 


net h« 
high 

he person 
wich with home 


rv 
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who manag 
office equipment 
& Co., Ltd 
member of 
urs and has 
the executive 


oh 
Gourlay 
been a 
some 20 ye 
ms on 
s his main hobby 
frends a 
wiginal 
a calendar 

as the Club's 
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younger miro 


ADVERTISING MANAGER’S CORNER 


Psst! 


We don't deny that a hoarse whisper is often the 
most convincing brand of sales talk. But outside the 
scarcity market even the gentleman with the padded 
shoulders and the picture tie likes to make himself 
heard at the back of the hall 


Of course, you may be lucky in having a product that 
your retailers have to keep quiet about for fear of 
being trampled to death in the rush. 


But if they are beginning to ask awkward questions 
about the shelf life of your pet line, it’s high time 
you thought about stepping-up the power of your 
point-of-sale advertising 


bor your private ear we'd like to whisper that we've 


recently been approached to do just that for a firm 
manufacturing fully fashioned nylons. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARAIS ADVERTISING LIMITED 29.30 & 
T 


NGLY STREET, LONDON, W.! 
el REG 12%54 


Geourlay 


Mrs. M. H. Hauber 
only source that can provide—with 
one call—the address, affiliations, 
mography, and current activities of 
everyone who ranks as a celebrity. 
Mr. Blackwell started in_ films, 
same time Tyrone Power, 

is still a close frend. Then 

he turned to Broadway and wrote a 
play which starred Constance 
Colher But even that did not 
save it “It was panned dread- 
fully” he recalls with a wry smile. 
These experiences gave him a host 
of frends and acquamtances, Folk 
used to telephone asking “Where is 
old so-and-so bu of a bore 
being looked on as a walking direc- 
tory--and then suddenly the big 
And so Celebrity Service 


as 


idea 


started 
* . * 


THE LADY whose portrait im- 
proves the appearance of this page 
ms Mrs. M. H. Hauber A Scot, 
marred to an Amercan, Mrs 
Hauber has successfully run her own 
agency for 16 years in Buenos 
Aires, where her chents have in- 
cluded Vesty’s, the meat people, and 
La Arrocera Argentina, who sup- 
ply the country with much of its 
cooking off and 80 per cent of its 
rice s ideas woman 
devised Cinzano slogans 
been in use for a dozen years 

Mrs. Hauber’'s reason for leaving 
the Argentine is that conditions are 
becoming increasingly difficult there, 
she tclls me. Here she proposes to 
establish herself as an advertising 
consultant Her knowledge of 
Spanish and the Latin American 
markets ought to prove useful. 


7 * * 


50-YEAR-OLD Tommy Kearney ts 
Ircland’s newspaper “Pooh Bah”. He 
the proprictor, edit reporter, 
crculavien manager and salesman 
of the monthly Carrick Opinion 
which he founded in 1939 and kept 
going through the difficult war years 

He covers Tipperary, Kilkenny 
and Waterford by whatever trans- 
port he can get; takes his own pic- 
tres for the Opinion. using a Ws. 
camera; and goes on his distribu- 
tion rounds with copies of his paper 
tucked under his He of 
built the circulation up to a steady 

a 


oe + 


NAAFI public relations staff are on 
the move From the Middle East, 
James McMullen, assistant public 

lations officer will sh y return 
» England and after a spell of 
well-earned leave move out to Ger- 
many to assist George Turnbull, 
Naafi P.R.O. for Western Europe 
Mr. McMullen had an exciting ime 
during the recent Canal Zone inci- 
dents and was warmly praised Dy 


is 


am 


June 12 


Glasgow has notable 
vice-presidents in 
Firth and Gourlay 
Earl Blackwell's 
unique imformation 
service: Irish news- 
paper Pooh-Bah: 
Naofi P.R.O.s on the 
move: John Pugh joins 
Voice and Vision. 


By CONTACT 


British and foreign correspondents 


for his valuable 
Taking over Middle 
of 


East, will be 

Naafi P.R. Headquarter Formerly 
4 member of Colonel Jock” 
Carroll's Army P.R. staff 

stranger to the Canal Zone 

way home from Korea is Robin C 
McKechney, who-will be completing 
his second trip to Korea, Japan and 
Singapore in the last twelve months 
Robert D. McBirnic, formerly 
British Information Officer, Berlin, 
joined Claude f Luke's public 
relations team at Naafi H.Q. last 
month. 


. 


FAMILIAR in Fleet Street as 
G.P.O. lhaison officer for press 
communications, John Orchard now 
retires after more than 40 years of 
Government service. 

In 1945, when lines to the Con 
tinent were almost non-carstent, he 
was assigned to end the troubles of 
news agencies, foreign editors, 
Lioyds and others Full facilities 
were restored at surprising speed 
Since then this popular ambassador 
of the G.P.O. has. served the press 
equally well in meeting all commun 
cation demands for big events. 

Informal gatherings have 
wishing him good luck in retire- 
ment But understand he may 
possibly be in circulation again ‘n 
the Street in another post 


* * * 


TO Voice and Vision has gone one 
of the best known of the P.R.Os. 
who were with the British Forces in 
Europe during the past six years. 

From 1945 to 1948 John Pugh 
was P.R.O. in Vienna. He then 
moved to Hamburg, and later to 
Berlin, where he was useful to 
pressmen covering the airlift. 

While in Berlin he had to deal 
with inquiries from journalists of 19 
countries Also he wrote a twice- 
weekly news broadcast inside Ger- 
many and ran a photographic sec- 
tion, both still and cine. But he 
nevertheless found time to contribute 
feature articles to Britain's provin- 
cial press and magazines 


WEEKS WISECRACK 
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“The new girl wants to 
know where she can get 
some of these line and 
tone combinations.” 
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PARK LINES LTD. | Sexi 
Gut. © CATALOGUE 

TIT-718 Seven Sisters giving full 

LONDON. HIS STA lh details 


ADVERTISER'S WEEKLY 


RADIO TIMES 


from €34 Ss. 
or 135s. down. 
GREENHOUSES 

from £22 Ws. or 95s. 
down. SHEDS: from 
£14 15s. or 60s. down. 


POULTRY HOUSES: from £6 15s. or 34s.down 
Open o'| dey Seturdeys @ Easy Terms Arranged 
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Messrs. S. C. Peacock Ltd., 


Incorporated Practitioners in 
Advertising, of 21 Leigh Street, 
Liverpool, | and of 17, Air Street, 
Piccadilly Circus, London, W.1 
placed, in the issue of the “RADIO 
TIMES” dated 26th January,1951, 
a sixteenth of a page, on a com- 
posite page on the outside Back 
Cover, on behalf of their clients 

the well known manufacturers of 
portable buildings — Messrs. Park 
Lines Limited, of 717-719 Seven 
Road, N.15 
The cost of the insertion was £200 
Park Limited 
offered in their 


Sisters London, 


Messrs Lines 
advertisement, 
garages from £34.50, greenhouses 
from £22.10.0, sheds from£14.15.0 
and poultry houses from £6.15.0 
with an offer of Hire-Purchase 
terms and a free catalogue. The 
advertisement pulled a total of 
1,294 replies. The currency of 


RADIO TIMES 


) 7,880,718 copies 


the “RADIO TIMES” began on 
Friday, January the 26th when 16 
replies were received, indicating 
the fact that some of the readers 
saw the advertisement on the 
previous day. Wholesalers and 
Newsagents, who are the first to see 
a copy of the “ RADIO TIMES”, 
may have been amongst the early 
applicants for the catalogue 

During the currency of the issue 

up to and including Saturday, 
February the 3rd--899 enquiries 
reached the advertiser: 71.5%, of 
the total. The peak of 221 replies 
occurred on Tuesday, January the 
30th--four days after publication 

By the 4th of February the issue 
ceased to be current and yet 
another 395 replies were received 
by the 30th of March, 1951, after 
presumably the paper was discarded 
The “life” of the advertisement 
proved to be two months and five 
days. The cpst per reply worked 
out at, say 3/- (not an excessive 
figure considering the average cost 
of goods) 

It should be noted that the 
average value of each order 
received from this advertisement 
was just over £25 


We have now prepared 
a booklet giving some of the results 
obtained in the “ RADIO TIMES” 
by other sdvertisers, and if you 
have not seen a copy of Ht, please 
apply im writing to 
The Head of the 
Department, BH ¢ Publications 
Broadcasting House, Portiand Place, 
London, WI 


Advertisement 


FOR. ADVERTISEMENTS WITH 4 STRONG PULL AND A LONG PULL 
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ADVERTISER'S WEEAI Y 


THAT Terence Robert Dalton, 
mm managin duector of 5S 
Lust ration orks Lid * 
F rinten bases 
Miss June Mary 
* . 
THAT Roshorough Press Lid 
omaimed the worle K 
German 
medium 
already 
commercial art studios 
mended to sell this 
rut order eachiwively 
. 


THAT : ten 
morary ’ t ( oun 4 
odes " touring 
the count | Bh 
rmungham at Times Furnishing 
‘ from to yw (Prday) until 
June 28 
. . 

THAT 1. S. Parry, 
general manage 
eporter, pre 
adio and ev 
organmed by the 


Hi ppodrorne 


mon ft 
paper at 


Salford 


THAT J) W. Artists 
and manufactured S00 
funn 


Srmithe 


Lid. designed 

"these new 
{- sale piay artis for 
English Clocks Led 


We Hear— 


THAT John Marshall, editor of the 
h 


Evening News, will preside at t 
pening ceremony of the Pos 
Art Club Exhibition which 
held im the Evening News offices 
Regent Street Earl De 
Postmaster-General, will 


, 


exhibition on June 2 
t 


open t 


* 
THAT Procea Products 
porned the Audit Bureau 
lalions 

. . 
call for the banning 
advertisements 


THAT «a 


lquor 


buses was made by ron 


Most Worthy Patriarch of the Order 


of the Sons of Temperance, at 
dinner in Belfast 
al * > 
THAT a survey of outdoor 
Ryde and 
Wight 


* 
THAT Monique 
of Fernand 
dem of the International Federat 
of Advertising Clubs 
married on June 24 

. . * 
THAT the annual northern 
men's golf tournament 
by Preston Press Golf Circle, tak 
place at the Fleetwood 
August 10 Valuable 
offered by Fleetwood 


Cowes in the Isle 


. * 
Howrez, diugh 


do for holiday resorts 


Office 
m beng 


La Warr 


Ltd. have 
of Circu 


adver 
ting sites Has started im Newport 


Howrez, federal pres 


will = be 


press 
promoted 


course on 
prizes are 
Corporation 
in appreciation of what newspapers 


rm 


4 Bouverie Street, London, EC 


EVERY COPY 
GOES INTO A HOME 
WHERE THERE ARE 

CHILDREN 


* 


For further information write to 
George H. Phipps, Advertisement Manager 


LUTTERWORTH PERIODICALS LIMITED 


4 Telephone: Central 1732-3 


Leveerom. anp Disreicr Pusts- 
crry Association luncheon RF 
Bunbury on “76.114 Column Inches 


14, 

Cios oF Newcastis 
ano DisTeict Ouung 
and orphan children 


. . 
or Pomc ReLations 
Pusuictry Ciun oF 
oron Tywe asp Desterct luncheon 
Drummood D Angus on Afec 
rom a World Tour”. Crown 


section annual 
Room 670 om 
Sprang 
Imperial 


POTTeSTOTOTICCTCT TT TT titi tr 


Hote! 


Henne eee eeeeeees 


THAT the title of the Business 

Efficiency Exhibition is to be ex- 

tended to all exhibitions organised 

by the Office Appliance and Busi 

ness Equipment Trades Association 
* * * 


THAT Brixham’'s 
being asked by the local Chamber 
of Commerce to levy a halfpenny 
rate for a publicity drive 


DAN DARE IS ON 
THE WATCH 


Two characters in full colour 
from Eagle are featured on a new 
range of Ingersoll watches. Dan 
Dare and Jeff Arnold (“Riders of 
the Range’) are the characters being 
portrayed The watches retail at 
Ws Advertising «s confined to 
Eagle 

Another development 
watches is the introduction of a 
pocket watch with luminous hands 
and figures. The price of the plain 
pocket watch has been reduced from 
Ws. to 24s The luminous watch 
sells at Ws Normal Ingersoll 
schedule is being used to announce 
this ntroduction Agents are 
Spottiswoode Dixon & Hunting 
Lid 


town council is 


in Ingersoll 


Colour photo show 
staged by ‘Vogue’ 


colour photo- 
been held at Vogue 
Studios, 39 Shaftesbury Avenue, 
thes week and will conclude to- 
morrow (Friday) 

Comprising landscapes 
still lifes, travel pictures, 
studies, abstractions nd 
mental work—+he exhibits 
the capabilities f the 
camera Notes wr 
photographers, and 
enhance their valu 

Beaton Blumenfeld, 
Clarke Deakin Denney, 
Joffe, Mclaughlin, Mih 
Penn Rawlings Rut! 
Wickham are among 
graphers who have contributed their 
best work 


An exhibition of 
graphy has 


portraits, 
fashion 
exper. 
show 
colour 
tten by t 

chnical data 


Coffin 
Horst 
Parkinson 


June 12, 1952 


Ad. football 


league plan 


Advertising 

Footba may be 
Wednesday 

Originator of the 
Wilson, secretary of the Samson 
Clark Sports & Social Club 
After canvassing agencies, 
he 1s confident that the plan will 
succeed 

A meeting for this purpose will 
be held at the Ear! Russel! at the 
Mortimer Street and 
Wells Street (not far from Oxford 
Circus) at 6 Anybody in 
terested is invited 

At the same time comes news 
of the inauguration of a sports 
and social club by another agency 

Charles F. Higham Ltd 

Ser Patrick Gower, chairman of 
the agency, has been elected presi 
dent, and H. M. Thornborough, 
managing § director, chairman 
Sections already formed include 
table-tennis, darts. an amateur 
dramatic society, a photographic 
circle, and a philatelic club 

Cricket matches have also been 
arranged against several of the 
agency's chents 


League for 
launched next 


dea is E. W 


other 


corner of 


p.m 


Resorts men will 
discuss publicity 


Advertising questions will occupy 
a prominent place in the discussions 
at the summer mecting of the Asso 
ciation of Health and Pleasure 
Resorts, which is taking place at 
Jersey next Wednesday and 
Thursday 
W. Lee, director of publicity, 
Eastbourne, will report from the 
Association of Resort Publicity 
Officers on the need for increased 
advertising powers for holiday 
resorts and spas 
Methods of propaganda among 
people who have not formed the 
haba of going away for their hol)- 
days will be suggested by H 
Berkeley-Hollyer, publicity officer, 
Torquay 


SilDccsiiees hedies 


trust 
F. C. Mackenzie, of W. S. Craw- 
ford Lid., will be a member of the 
braims trust team at a meeting of 
the Self-Service Development Asso- 
ciation at the Waldorf Hotel on 
Tuesday, June 24. Other partici- 
pams will be C. W. Kitchiner 
(Isaac Beer & Sons Lid), S. J. 
Mitzon (International Tea Co.'s 
Stores Ltd.), G. FE. Vaughan (Tyne 
Brand Products Ltd.) and J. A. P. 
Wills (Frigidaire Division of 
General Motors Litd.). C. H. Sykes 
of Galbraith’s Stores Ltd. will be 

the question master. 


On their toes 

More than 100 morning, evening 
and weekly newspapers are tying up 
with National Foot Health Week 
with composite pages 

The “Week” will be launched in 
London on Monday with an exhi- 
bition at the Army and Navy Stores, 
S.W.1, to be opened by Miss P. 
Hornsby-Smith, M.P., Parliamen- 
tary Secretary to the Ministry of 
Health 

Exhibition designer is 
Denny. 


Cyril § 
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ADVERTISER'S WEEKLY 


BUSINESS 


The Journal of Managemen: in Industry 


[ass syeaen iste nem a member of the | 


AUDIT BUREAU OF CIRCULATION. «5 .+2sies td 


2 3 Se 


sis sssIf you have not already received | 


~ e 


| your copy of the MEW RATE CARD whieh | 


: takes effect on ist July, 1952, please ; 


- apply to “BUSINESS” 160, Fleet Street, 


| London, E.0.4. Telephone CHAncery ess. | 


What starts on 


WEDNESDAY 


24 


SEPTEMBER 
1952 


Everyone within an area of 2,800 square 
miles around Birmingham — Britain's 
second City—will know this date—the 
opening date of The MIDLANDS 
IDEAL HOME EXHIBITION. 
This extensively advertised Exhibition 
is an established favourite with all 
Midlanders who look forward every 
year to their OWN Ideal Home Exhi- 
bition. This Exhibition is also an 
established favourite with Exhibitors 
who take full advantage of this annual 
opportunity to make personal contact 
with ‘‘the prosperous Midlands "’. 


Further information from 


Herbert Daniel Exhibitions 


15 ° Dover Streel 


London 
felephone Wei ORGANIZERS 
MAYFAIR or 

5846 HIGH CLASS 
(8S LINES) EXHIBITIONS 
ULSTER'S OWN IDEAL HOME EXHIBITION, BELFAST. August 27th to September | th 
MIDLANDS IDEAL HOME EXHIBITION, BIRMINGHAM September 14th to October | Sth 
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ADVERTISER'S WEEKLY 


Legal and 
Gazette 


NEW ¢ JOMPANIES 


= and & j M i 
Adverteime = Ltd 
a t Nomina 


_ Cheene ym ~w~ t., \4 af 
f < “ 


Davie amd 


egitration Agents, 116 Chancery Lane 
londes, WC 1) 


CHANGE OF ADDRESS 
Stedio tice ted, t 1° Crane Su 
we? 


Symbolic figure in the | 
lights of Lenten 


An clectr sig d 
symbol fig used i 
Times dv 


Abram © 


tured by 
Lights Ltd ’ cca 
news kiosk in Dover Street 


Silk Screen Services 


MULTIPLE SILK SCREEN 
PRINTING 
Posters, Banners, Display 
Units, etc 


: METROPOLITAN PUBLICITY LTD 
: nea COMMERCIAL ROAD, E.! : 
® Stepney Green 1522 - 


FOR QUALITY. 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WENDEL, 80 London wii? 


SHOWC ARDS ° 
wikDOw ens 


STEERS 

CuT-OuTS-« 

LICENSED DAY -CLO PRINTERS 
ee ee 


Specialists in 
Screen Printing 


W. C. RAYMENT 


AND COMPANY 


RAYSIGN WORKS 
DURHAM ROAD 
LONDON WN? 


. 
Telephone ARCHWAY 252! 


L  viserax 
SILK SCREEN 
DESIGN 
eq, EEWBITION 


ADVANCE | 
PUBLICITY LU" 


\ 
\ wa WARD S\ 
NOON Wi 


GLARARD 8236 


.<. ae a Fer s 


ve 


aA 


Go = 


‘Services & 


= 


General Printers 


Photographers 


| IF YOU enum - i 
PRINTED PUBLICITY 


and require live repre- 
sentation from a Printer, 
plus reliable work from 
first-class machinery and 
men, you should write 
or ‘phone the manager 


LIVERPOOL 
LETTERPRESS LTD 


London Office: 8 Princes Street 
Westminster 5.W.1. WHI T7292 


TRADE 
PRINTING 
LITHO 


Photo-O fiset. Multi- 
Showc ard 


colour wort 
Prints. Posters, etc 


LETTERPRESS 


Four Colour Process 
Mhustrated Catalogues 
Brochures, etc 


F. W. WHITE & CO. 


Letterpress & Photo | 
ALBION HOUSE, NEW NORTH ST 
THEOBALDS RAD. WC) HOL 943) 


COLOUR eal 


THAT GIVES A TRUE PICTURE 


tho Printers 


® Hi 
@ PRINTING BY 
onrut 

PETTY & SONS LTD 


14 QUEEN VICTORIA ST ECA 


Process Engravers 


SCOTLAND'S FINEST DESIGNING 
AND PHOTO-ENCRAVING SERVICE 


§) 
SCOTTISH STUDIOS 
AND ENGRAVERS LTD 


OUSREN HOUSE ® CL TOE aasow 
is _-~ OUStEN GAM OW 
lca —— 


DON ART SERVICE 


I 
> OCRAPHIC LTO 


Che Rents | 
Chancery 


oF WCE? | 


COMMERCIALLADVERTISING | 
PHOTOGRAPHERS 


our wae 


From postage stamp to poster 
in single copies of quanuties 
SCOTLAND 
A. NIMMO 
13) Wilton Street, Glasgow, N.W. 
LONDON AREA 
| ROBERT P.HYMERS LTD. 
17 Clifford St... Wil MAY tar 6768-9 | 
NORTHERN AREA 
R. DIXON, 5 Hillingdon aa | 
Stretford. Manchester 
6 167 


ae 


ee emma 8 
Advertising - Industrial « Editorial 
and Colour Photography 


A.C. K. WARE 


(PHOTOGRAPHS) LTO 
Metropolitan 9436 
Pomeroy House, Basinghall St., London, E.C.2 
7 


PHOTOGRAPHIC 
PRINTS 
Any Size—Any Quantity 
Write or Phone 
PHOTOWORK LTD. 


ARO 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938/9 


COLOR 
PHOTOGRAPHERS 


Prints in full color 
Economical price 
Quick delivery 
Phone CHAncery 3416 


COLORGRAPH 
8 Breams Buildings, E.C.4 
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‘Supplies coe 


se. = —_ 


Mechanical Displays 


Commercial Artists 


Advertising Novelties 


\ CHancERY 473 


FASHION 
ary <ARTIST 
LADIES ... CHILDREN .. . 


MARGARET JACKSON 
104 Stainburn Crescent, Leeds, 7 


JAMES KERR STUDIO 


7 FOURNIER ST. E.1 + BlSsorscare 1862 


61 CAREY ST. WC 2 
PHONE HOLBORN O77) 


SCREENASCOPE 
ANO THE ILLUMINATED 
MIRROR SIGN 


CRANE AUTOMATIC CO. LTD. 
Makers of Advertising Devices 


Mong Kong Works, Exhibition Grounds 
Middieses 


BALLOONS for 
ADVERTISING 


The Surrey Rubber Co. ied 
have been Balloon Printing 
Specalists for simost 30 years 
in a full range of sires, shapes and 
colours our odourless and double 
tested balloons can be printed up 
to |) words with Trade-marks, 
Crests. Slogan or other illustra 
trons incorporated. Send for price 
lst and specimen 
CHURCH ROAD, ASHTEAD 

Telephone 223 


Wembley. Wembley 5997 


Exhibitions « Displays 


DISPLAD LTD. 


CASTLEFIELDS 
MANCHESTER 15 


BLACKFRIARS 0856 


THE CHEERFUL FIRM 


Packing 


— 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 

E. CHRISTIAN & CO. LTD. 

10a De Beauvoir Square, N.! 

Clissold 3463 


Advtg. Pencils 
Advertising Gifts 


mur enquires 


Let us suggest gifts 


ANGLO FANCY PRODUCTS LTO 
” Lal . 


Goodwill Gifts 
of ADVERTISING NOVELTIES 
for your business friends and 

potential customers 

SHENTON SERIES 
Offers a large range with per- 
sonal service. Write for our 


Catalogue or ask our repre- 
sentative to call. 
We are actu! manufocturers 


GALE MELVILLE LIMITED 


67 73 MARLBOROUGH GROVE, OLD KENT 
ROAD, S.£.1. Tel. BER 4187 (2 lines) 


DISPLAY ano 
EXHIBITIONS LTD. 


167-171 QUEENSWAY, W.2 
Phone : BAYewater 229!-2 
EXHIBITIONS STANDS 
AND DISPLAYS 


Fone) ae 
Mrlor 


stavict 


oisPiay 


$-6 CARLISLE 
TELEPHONE 


STREET. wt 
GER 8225/6 


Blocks & Dies 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dies for metal 
NOBBS & AYCKBOURN 
14 GAERKEWWELL GREEN, E.C.! 
Est. over 40 years 


LTD. 
MNS, SON & WATTS LTD. | 
a eresete ry penpen, £62 } 


-OMe 


Signs 


The CHANGEABLE PRICE 
TICKET specialists 
In off sizes — For all uses 
Trade terms on request from 
CAMDEN PRICE TICKETS 
48 Westbourne Gardens, Hove }, Sussex 
Hove 39684 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Botterse 5300 & 4886 


PAINTED PUBLICITY 


FROST & WARD 
17 QULTERN ST., W.1. WELbeck 3543 


COOK'S 
DISPLAY PRODUCTIONS LTD 
124 Ladbroke Grove, W.10 
"Phone PARK 865) 4 
EXHIBITIONS - DISPLAYS ~~ SIGNS 
FLUORESCENT SPECIALISTS 


Continued on page 509 


| the shopper's 


| in four colours 


ADVERTISER'S WEEKLY 


Publications News 


And Notes 


Ad-editorial double 
spreads for 
‘Reader's Digest’ 
The Reader's Digest will contain 


a new advertising<um-<ditorial 
double-spread 


feature from Sep- 
tember onwards. Called “Buy- 
Lines by Alison Grey, cach 


double-spread will bring news of 
ten non-competing products which 
are “tipped” as being worthy of 
imerest. Each is 
written up in a personalised style 
and carrics a thumbnail illustration 
Cost per msertiion 
(including copy, art-work and 
colour blocks) is £125, each adver- 


| tiser being limited to six insertions 


for any one product over a year. 
. . . 


A composite page of advertise- 
ments last week in the 
Journal and the North Lendoa 
Press (London Counties News- 
papers) under the headin 
“Rebate Specials” tied up with the 
current national income tax rebate. 

> * > 


An unsolicited testimonial to the 
May (B.LF.) issuc of Games and 
Toys has come from W. Voorhees 
of the McCready Publishing Co., 
New York, publishers of Playthings 
Stating that the British toy industry 
should be proud of “such a splen- 
did job,” he writes, “We are par- 
ticularly impressed with the many 
fine looking colour advertisements. 

* * > 


10,000 people have visited, in its 
first week, a model home exhibited 
by the Liverpool Ew Express. 
An ordinary Corporation dwelling 
on a new bousing estate was chosen, 
and three officials of the Towns 
women's Guild selected the furnish 
ings from a local store. The B 
recorded the opening in “News from 
the North” and incorporated a dis- 
cussion on the Model Home in the 
Woman's Hour This promotion 
was devised by BE. W. Booth, adver- 
tsement manager of the Evening 
Express 

* * * 


The Financial Times is publishing 
a series of articles surveying the 
American television industry. 


lee Cream Alliance Journal 
Food Ministry an- 


published a 
souncement affecting the industry 
only a few hours after it 


had been made The run of the 

June issue had been completed, but 

the Leytonstone printers, G ° 

Tomkins, Lid., ran off 6,000 sto 

press supplement Icaflets, which 

went off with the journal on time 
* . > 


Last Saturday's issue of the 
National Newsagent, . 
Stationer, was the first of the 
golden jubilee numbers to be pub 
lished by this journal this year. A 
%6-page issue has a large advertis- 
ing conten Background cover- 
colour is gold. In 1902 the circu- 
| lation was 5,000; many times re- 
cently it has exceeded 20,000 
} , * * 


| The Sunday Times wi!! begin on 


Sunday the scrialisation of Alan 
Moorchead’s story of the three 
atom-bomb traitors, Fuchs, Ponte- 


corvo and Nunn May, 
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ACCOUNTS MOVING 


Crawford’s get 
fur coat account 


W. S. Crawford Lid. 
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CURRENT ADVERTISING 


Ferodo scheme to extend in July 


The 


Ferodo 
which has been 
mingham 
Leeds and Liverpoo! 


tended to London and the home 


test 
running in 


counties on July | 


A broadsheet in 


will he 


distributed to 
throughout the country 


be colour double 


rade papers 


s+ 154 in 


Evening News 
spaces m the Evening Standard and 


Star 
Local 
Kent 


campaign 


‘ 


media 
and Sussex and the provincia! 
be extended to tak 


will 


mn Bristol, 
Nottingham 


Cardiff 


throughout 


A safety 
the 
Warden Ltd. 
. 


full 


page 


t The public campaign 
will start in London on July 


col. space 
followed by 


will be 


swich 
yuthampton 

theme will he 
sc herne 


NEW ACCOUNTS 


Howards Press Advertising Ltd. 


(Manchester) 


agents to 


A 


G. Garments 


makers of Marisbro garments 


* 
Seott- Turner 


ha ve 


& Associates Lid. 
been appointed to handle the 
nail order advertising of 


Charles (Manchester) Lid 


New 


cliem for ertising 
Ltd. (Leicester) is William Monk 


Drawing by RUTH HURLE 
represented by ARTIST PARTNERS Ltd. 


9, Lower 


ommisstoned 


John St... 


y 


London 


IM 


x 


Al 


Ww.i. 


HE MIC 


Gerrard 1157 


Al 


* * 
Gee Ady 


INDUSTRIES 


in 


other 


used 


campaign 
Bir 
Glasgow, Manchester 
1s being ex 


colour 
garages 
There 


spreads 


with 


Newcast) 


used 
Agents 


have been appointed 
Lid., 


J. & S. 


3 lines 


i 


(Elastics) Lid 


A trade press cam- 
pagn for Richmond Animal 
Cards” clastic opens in July with 
centre spreads and whole pages in 
full colour 
* . . 

Johnson's of Hendon Lid 
and distributors of 
and fine chemicals 
S. C. Peacock Ltd. (London) as 
their agents The advertising 
schedule covers photographic media 
and includes specialised medical 
journals and other publications 

* *. . 

FE. Allan-Cooper & Co., 
have two new accounts 
Walker & Sons, makers of fire- 
xtinguishers ind fire fighting 
equipment, and Broadway Fashions, 
makers of women's and children's 
wear 


makers 
photographic 
have appointed 


Led., 
John 


. * > 
Downtons Lid. are now handling 
the account of Radiovisor Parent 
lad., makers of photoelectric and 
clectromc controls 

. . 


* 

Stuart Advertising Lid. have been 
appomed agents for the Allnite 
continuous burning fire which is 
one of the products of Associated 
Builders Merchants Lid 

> > 

Perard Publicity Lid. 
ling the advertising for Isra-Tours 
(Oceania) Lid., R. H. Alpine Tourrst 
Agency, and Publix Surplus Sup- 
phes Lid 

. 


* 
are hand 


* * 
NEW CAMPAIGNS 


Half-pages for 
Benedict 


Half-pages and other large spaces 
in national daily and Sunday news- 
papers are being used in a new 
scheme for Benedict peas. Agents 
Napper Stinton Woolley Ltd. 

* * . 

A new scheme for Meredith & 

Drew Litd., cream cracker biscuits, 


covers national a and 
magazines. Agents: C. Vernon & 
Sons Ltd. 

* * * 

An extensive campaign, warning 
the consumer of the danger of 
buying non-washabl« embossed 
fabrics, is being placed in the News 
of the World and over 100 provincial 
papers by Glovers Advertising Lid. 
for Everglaze Fabrics 

> . * 

Trade press, direct mail, co- 
operative local advertising and 
window displays arc being used in 
a new sales drive by Lita-Loom 
Ltd, makers of loom and woven 
fibre furniture. Agems 

Ltd. 


* * * 

An extensive campaign for APS 
sports trousers is being launched 
by Polikoff Ltd. Journals being used 
include Picture Post, Punch, Country 
Life. Men Only. and programmes 
at all the leading tennis tourna- 
ments. Trade press advertising will 
include Men's Wear. and Outfitter 
Local press advertising will be run 
n conjunction with retasers. Show- 
cards, posters, and window stickers 
feature Fred Perry who will be 
making personal appearances at 


stores. “Supreme in action” is the 
slogan. Agents: Lucien Productions. 


THE RETURN OF 
MR. SECTRIC 


4 new campaign 
Sectric clocks features 
Night Time Service, the copy point- 
ing that every night electric 
clocks are regulated from the 
stations The campaign 
the return of Mr 
the publicity character who 
has not been used in Smiths adver- 
tising since the early days of the 
war National daily and Sunday 
papers and magazines are being 


new display 
Pub- 


for Smiths 
the Silent 


oul 
power 


also =0o marks 
Secirt 


National Sunday newspapers are 
being used in a new scheme for 
Woodward's gripe water Agents 
Max Ritson & 

* * . 


Womens magazines 
making periodicals together with 
home and overseas trade journals 
are being used in a campaign for 

W. Grafton & Co., Lid. (“Anti- 
Shrink by Grafton” dress fabrics.) 
Agents: Dudley Termer & V 


Ltd. 
* * * 


Space is being booked in the 
national press for John Shirley 
(Sports) Lid. Agents: C. P. Wake- 

Ltd. 
* 7 * 


A new poster series for the Abbey 
National Building Society in 
London, selected provincial areas 
and Scotland, features a theme 
based on antique moncy-boxes and 
carries the line—‘“but to-day the 
way to save is with the Abbey 
National.” Double-crowns and quad 
crowns, together with 4sheet and 
16-sheet posters, have been printed 
by Horrocks & Co., Ltd. Carriage 
roof cards have been printed photo- 
offset, in seven colours, by Perry 
Colourprint The siers were 
designed by Greenlys tia. 

* . 


and dress- 


A new serics of ads. for Monsanto 
Chemicals is appearing in national 
newspaper an class magazines. 


Agents: Foote, Cone 
Ltd. 
* 7 * 


The Mann, Crossman & Paulin 
brown ale campaign running in 
London evening papers with 11 in. 
triple and 8 in. dc spaces has been 
extended to take in_ provincial 
papers. The areas being covered 
include Nottingham, Birmingham, 
Fast Anglia, Leicester, Cambridge, 
Southampton and Coventry. New 
16-sheet posters are a ring on 
the London Undergrow Agents: 
Fveretts Adve itd. This 
agency is also running a new cam- 
paign for Revelation cases i 
national daily newspapers, 
magazines and trade papers. 

* * * 


OVERSEAS ACCOUNTS 


Auger & Turner Lid. are running 
a pilot campaign for Contours Ltd., 
tourist and travel agency..in_ the 
U.S. and South Africa. The cam- 
paign, using 4 in. dic. spaces, will 
cover newspapers in New York 
Johannesburg Capetown and 
Durban 

* * * 

PUBLIC RELATIONS 
ACCOUNTS 

Voice and Vision Ltd. have been 


appointed public relations advisers 
to the Regent Street Association. 
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Supplies... 


Silk Screen Materials 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GEORGE HAELL’S 
of course! 
GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport Tel. STO 3375 


Cut-out Letters 


display 


lettering 


33 Jubilee Place, $.W.3. Tel. FLA 6816 | 


$09 


RATES APPOINTMENTS sages, Me. 64. per lime, 405. per dixpiny pane! tack. 
ter 


APPOINTMENTS WANTED, Mw fH. penct inch. AR other 
os per time 486 per “nay patel sack Miskwom, 3 lees, Bex No. 

charge, ove Hae plas 9d. covering postage. rates os application: of 
ets ‘under seven ieertions MUST on “PREPAID. Address: “ Advertiver’s 
Weekly.” 180 Pliect Street, Leadon, EC.4. CHAmcery S844 


APPOINTMENTS VACANT 


Agency © the applicant & « man aged 18-44 inclesive of &@ woemee aged 18-59 tectasive 
ooles be or he, or fe employ . & excepted from the a the 
Notification of Vacancies Order 1952." 

NATIONAL ADVERTISER Assistant required by Advertising 

REQUIRES Manager of Mail Order House. 
Previous experience essential. 
ASSISTANT Box 4430 
To Advertiser's Weekly 188 Fleet 6: EC4 
ADVERTISING MANAGER | "SELES 2! ee 
strator of patented speciality grctaes 
in large Publicity Depart- sence, ADD. en! cea 


ment with offices in W.! 
district. Sound advertising 
background essential, pre- 
ferably gained in an 
Agency. Some experience 
of client contact an advan- 
tage to enable him to liase 
and 
associated companies Sales 
Age about 30 
Full details of experience 
and anticipated salary to 


with departmental 


Managers. 


Box 4648 
Advertiser's Weekly 180 Fleet $1 EC4 


Process Suppliers 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 

} IN TRANSIT 
AND CORROSION 
FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
| Smell sample supplied on request. 
THE S.D. SYNDICATE LTD. 
| 44 EARL ST. FINSBURY, LONDON, E.C.2. 
Telephones | Telegrams : 


BISHOPSGATE ESSDEECOP, 
6811 6812 om FINSQUARE, 
7001 LONDON. 


Miscellaneous 


GO AHEAD 


with thot Direct Moi! Campaign to the 
Paper Making ond Allied Trades: you'll 
find all che latest British and Fore:gn lists 
in the 1952 “Paper Makers’ and Mer- 
of All Nations,” just off 
the press. 35 - post free (40 - Overseas) 
from Business Publications Ltd., 
Fleet Street, London, E.C.4 


cng incers enentia Salary will be fully 
commensurate with dutics required and 


ave ecapericnce ek Of successful 
apple kent should please 
state age and concuse details of cxuperi 
ence w date including carly training 


apprenticeship, ct 
Box 4584 Ad Weekly 180 Fleet St BC4 
RCN require Junior VOUCHER CLERK 


Experience dewirabic bul not essential 
Details of age. capericnc Of any) 
and salary required to Mt Manager 
RCN Led. 184 Strand, W ¢ 


THE PUBLICITY DEPARTMENT of & 


large and ofd estabimhed group of com. 
panics with offless in North ea Los 
a& vacancy for a young and 


» ce m the 
groups of successful 
Quarterly house organ and staff supple 


men Applixants should have a sound 
knowledge of Printing Processes. Typo 
eraphy and Layout; the ability to write 
clear. concise and tively Engish is 
essential An cnginecring ba kground 
would be an advantage * day week 


and pension scheme Please give full 
4 education — salary 
required and when avai 

Box 4581 Ad. Weekly iso F cer St BCS 


PRODUCTION ASSISTANT wanted by 


West End Techmecal Adverusing 
Organisation doing very high quality 
colour work Applicants should be in 
cary 20s possesung & working know! 
edge of block ordering, typesctiing 
mamntenance of schedules and feeding 
copy to journals uc¥on intel!) 
gence and & good memory are of more 


importance Wan agchcy cuperence 
Box 4516 Ad. Weekly 180 Fleet Si BC4 
EXPANDING FAR EASTERN NEWS. 
PAPER Group crs good 
nity w youngst 
fundamentats 
keen On 


advertising 
selling wide In the 
twenties, single, good salary. prospects 
for the right man Contract, leave 
pay. passage. provident fund Write 
Box 4620 Ad. Weekly 180 Fleet St BC4 


EXCELLENT 
OPPORTUNITY 


occurs for young artist in the 
Stadio of a leading West End 
Advertsing Agency. Some letter 
ing cxpericnce is necessary, but in 
the main the post provides a 
chance for an enthusiastic begin 
ner © acquire solid practical 
experience in preparing all types 
of ‘meshed artwork for production 
Wrie of phone for an interview 
to Production Manager, 


GREENLYS LTD. 
9 Berkeley Street, W.! GRO 797! 


GOOD ALL ROUND af required 
Wreete. states salary reqeir 
Box 4°91 Ad eee, aa Fee & BCs 
LAYOUT VISU ALSSER. Opportunity 
exists for a first class man with London 
He should be of 


ry and holidays 
Rox 4530 Ad. Weekly 180 Fleet tard gc4 


COPYWRITER 
WANTED 
MAN OR WOMAN 


We are looking for a copywriter 
with advertising agency ex- 
perience on national accounts; 
versatile and imaginative enough 
to write advertisements for a 
cosmetic or an excavator, We 
would welcome applications from 
those who, while already good, 
believe they still have something 
to learn before they reach the 
top. They might reach it with 
us. 

Write confidence to our 
Personne! Manager giving brief 
details of your career and the 
kind of salary you expect 


m 


F. C. PRITCHARD WOOD 
& PARTNERS LIMITED 
25 Savile Row, London, WI 


ADVERTISER'S WEEKLY 


Services & CLASSIFIED ADVERTISEMENTS | 


WEST END 
AGENCY 
REQUIRES 


Copywriter 


with 
extensive knowledge 
and practical experi- 
ence in preparing and 
writing advertisements 
for the Electrical 
Engineering Field. 
e 


Write giving details of experi- 
ence, age, salary, etc., to 


Bex 2719 
Advertioer's Weekly 188 Fleet 6: £04 


A 


TYPOGRAPHER required with 
apatic of 


vertising Lad 


Square, W.1 


’Phone your Classifieds to CHA 


| 
} 
| 


JOHANNESBURG. 


REQUIRED by well known London 
Pam Manufacturers for 
their ies Promotion and ublicity 
Division 


capenence 


“ pm of 
vertec. bul carries out regular 
planned Sale Promotion 
colour 


yn DanmERiAg 
es = mum. Please reply « 
mm 4585 Ad Weekly Pa Fleet ECA 
VACANCY cxists with an csteblished 
firm of Leather Glove Manufacturers 
for an experienced designer Prefer. 
ence will be given to those beving pre 
vious experience in the Glove, Shoe or 
Goods trade Free lance 


mmander 
Ad. Week'y 180 Pieet S& BCS 
first Gam Layout 
Man (Single), adic w do Snished art 
uf neoemary 


Write 


giving fullest 
Box 4615 


details 
Ad. Weekly 180 Fleet S BC4 


ARTIST WANTED 
for producing accurate line drawings 
of machine parts for instructional 
imerature Apply with specimens 
Personnel Depariment, 


GESTETNER LIMITED 
Broad Lane, Tottesham, N.17. 


CAPE TOWN 


v 


Production Manager 
(emale), also capable of doing a bi 
senderd of layout work. required for 
Cape Town Branch of icading London 
Aarne Apoly. giving fullest details 


Bon 4616 Ad Weekly 180 Pleet & BCs 


ERSATH SE ARTIST DRAUCHTS. 
MAN required for publicity studio of 
scienthk instrument manufacturers 
Situated Eas London arca Preter 
ence will be given to 

having @ flair for cxhibifion w 

who, in this connection. is 

© travel about the coumry « 
notice Write. furnwhing full 

of experience aod salary required 


to 
Bou 425 Ad. Weekly 180 Fleet St BO“ 
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ADVERTISER'S WEEKLY 


APPOINTMENTS be T 


TLATION 


wha «4 


4 v 
Pimst CLASS 
‘ 


REQUIRED 

A ge requ s tw 
Appli 
20 and 


+ 


nen 
cants should be between 


18 years of age, and uld 


have at least four y agency 
cA perience An 
suggest fig work adequat 
rposes w 


intag 


ston anc 


companys superannuatio 


fully discussed 


desired 


Bon 4594 
Advertiser's Weekly 180 Fieet 6 EC4 


salary 


tap 


YOUNG aged 
abun 

.s 

rn 
sata 

rROocESS BLOCKS AND 
SPriing. ; TUT 
{ sta “pgs _ 

am a Ww 
wian 


Bos 4644 Ad Weekly i I 


ASTRAL ARTS GROUP LTD. 
wish to contact top flight artists 
Specialising in car illustratior 


245 VAUXHALL 


Teephone 


BRIDGE ROAD. Swi 
Victoria $303 7 


sce bavour MAN 
‘ y P 


ae 


required 
18 Ad Weekly | F 


oh BCs 


1 CLASSIFIED ADVERTISEMENTS | 


teatiom \ aceat The eee 


he or me. of fe employment, & 


ment of pervoms anewerlng these advertivemecnts 
be made rough « Local Office of the Ministry of Labour of a Scheduled Empke 
Anency @ the applicant & 2 quae aged 15-64 inclusive of & women aged 16-59 tectasive 
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Vacancy for JUNIOR 
PRODUCTION ASSISTANT 


(Age 20 
who has some Agency or Ad 
rusing Department caperience 
woking knowledge of blocks 
mm prin t and 
rderly mind, a sens respon 
hility, enthusiasm for his job 
aiiome vatng age 
umd wary te 


Stowe & Bowden Led, 6 Stratton c., WI 


ne ‘ 


4 ppl experience 


OPPORTUNITY 
assist Costing 


stating age an 
Bou 4621 Ad We f tS 
SOL TH COAST 
TISHERs ‘ 


' 

fea 

CUIDEBOOK FLsB 
e fone wome 


EXPERIENCED SITE FINDERS 
For London and Provinces required by 
Outdoor 
Generous ry 
poss: Dilities and permanent 
ma to men able to produce good 

\d expenses paid 
s to 


nt prospects 
stauing age 


kiy 180 Pleat St BC4 


If you are 
under 32 
and have written 
some interesting 
advertisements .. 


A leading agency needs a 


young writer. He should 
be about 30, with a univer- 
sity degree, wal 
and 
experience 

It is important that he can 
that he 
used words in a convincing, 


to sell 


service 


some advertising 


show has already 


interesting manner 
goods. 

If you are interested please 
type details and salary on 


| 
| a quarto sheet and send to 


Box 21720 
Advertiser's Weekly 180 Fleet 81 EC4 


SALES EXBCUTIVE 
sc distribution of # 
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STTL ATION Vac ANT 
ungc pretert 


‘0 
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~“ Je 

ASSIST ae 
ry i by 


YOUNG 
RIGHT HAND MAN 
required by 
ADVERTISING MANAGER 


f well-known group of 


( ompanies comprising 


nationa technical 
sccounts 2 or 3 years 


Agency erience will 


have him a sound 
adve background 
and ould have the 
his 
knowledge desire 
to assur respon 
sibility rit in first 
nsiance 
education, adver 
perience and 
quired to 
Box 4649 
Advertiver's Weekly 180 Fieet St EC4 
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COMPANY 


ruM 
pulxity departmer 


salary. « 
( suem P i 
et RATE you NG 


GENERAL 
AVOUT ARTI it ’ 


1s0 Pieet & BCS 
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APPOINTMi 


DIRECT MAIL 
Britain’s Fastest— 
Growing Agency Needs 


(}) A DIRECT MAIL CON. 
SULTANT abie to dis- 
cuss, plan and carry out 
Direct Mail as ADVERTIS- 
ING. Age less important 
than experience and ability 
A PRODUCTION REP- 
RESENTATIVE wich the 
right connections and sales 
ability to build an interest- 
ing future 

Applications for these appointments 

—d prelude to further develop- 

ments—to 

ROBB HOLLAND, Sales Director 
SIMMONDS POSTAL PUBLICITY Ltd 
624 PECKHAM RYE, LONDON, S.£.15 


YOUNG MAN with Knowledge of print 

“ prtx t% and qstimating re 
quired for Publaners production 
oper umecn Apply a wrilns 
PDWARD ar & oo. 4i 
akdox Sw v 


EXPANDING PAR SASSER NEWS. 
PAPER © equirt a tr 


KNOWN OL TDOOR ADVER 
NG Company hap vacancy for 
* wound experience and 

c of Poster Sites. w 

ives Appbcations 

experience, age 


kly 180 Pleet S: EC4 
ome = WORKERS required for 
shed nee um Liberal commis 

S Ad Weekly 180 Fleet 

OF ENGLAND. 


St BCs 
Experiemed 
by well known 


COMMERCIAL 
COLOUR ARTIST 


required in Studio by leading 
London firm of designers and 
printers. Applications required 
only from young men with proved 
ability to design showcards, 
posters, labels, etc Send 
samples of reproductions, along 
with application to 


Box 463! 
Advertiser's Weekly 180 Fieet $1 EC4 


large manufacturing Company 


the Provinces with heavily 
advertised products is 


ts pudiic 


Jeveioping 
relations work 

Here is an opportunity for a fully 
qualified P.R.O. t 


his own department 


develop with 


Applications with ful! details will 


be treated in complete confidence 


Box 4629 
Advertiser's Weekly 180 Fleet $1 EC4 


a advaniage S day 
m Picas 


) 
vacancy 
ay 
preparat 


<a 
cam must 
Pp 


some A mow ! 
woek 
state ag 
apeTienk salary required 
" adie 
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TYPOGRAPHER = required preferably 
a” s Mair for layout, salary £500 pa 
mg age and cxperience, 


180 Pleet St BCs 
‘perience of Tech- 
London Studio 
ond good ailary wo 
first “558 «man 
Box 4529 Ad Weekly 180 Pleet St BC4 
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equacd for icad 
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Weekly 180 Fieet St EC4 
wast cuss MAN, with proved ability 
1 2 


OPPORTUNITY 


for a young man who has com- 
pleted his military service to join 
the Export Advertising Depart 
ment of the makers of Brylcreem 
and) «6uother world-famous pro- 
t deciding factors .n 
ippomiment will be 

ability and keen 

The scope for ad 

s considerable. Write 

o the Personnel 


COUNTY PERFUMERY CO. LTD. | 
HONETPOT LANE, STANMORE, MIDDLESEX 


AND CAPABLE 
equired to repre 
ies " monthly and an 
a) Apply in writing 
Cornwall & 
W.1, giving 
and salary 


AN ee. 
SPACE SALES 


woek! 


4 
3 
RE 
3 
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umt Street 
cipercnke 


FASHION ARTIST required by London 
Capable of crisp, clear finished 
work, and layouts suitable for presenta 
on t chents Store 
Advertaang 
details of 
to 


Bao 


experience, age, salary, 
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AN OPPORTUNITY 

for executl ve t 

Agency Director 

acoount servicing 

and knowledge of 
duction and 
Write 

cx perience 

und 
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with 
of 
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typography 
giving full 
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advantageous 
details 
using 
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wish ke 


PROGRESSIVE 
first Artists 


contact 


YOUNG ee 
required 


Weekly 180 Pleet St BC4 


WADHAM 
ARTISTS 


have a vacancy for a really 
keen artist to work on free 
l basis inside studio 

or general. Only artists 


of very highest standards need 
apply Write or phone first 
please 
WADHAM ARTISTS 
Wardrobe Court, 
146a Queen Victoria St., E.C.4 
CITy 1144 


JUNDOR a . i re 
n of 


Lid.. 184 Strand, W.C.2 


MANAGER te 


monthiy marine 
This is &@ permanent 

pienty of scope Ww a 

Xx - of work 

me On al Wrie fully t& 
Boa 4617 ad ‘Wwe cekly 180 Pleet St BCs 


CLASSIFIED ADVERTISEMENTS 
APPOINTMENTS WANTED 


WEST ONE STUDIOS 


Rang LANgham | 523 for appointment 
LAYOUT. We have a sod for a 
compecem Layout Arts she 
must Gave Agenmey capericnce and be 
abic draw figures to & reasonably 
ack standard lotephone re 
667! = lor aprointment 
Auer & Turner, Lid, 40 Gerraré. x 
wi 
EXPERIENCED SHORTHAND TYPIST, 
age) 6mmacerial requred tor 
otk well-known London adverts 
img agency Five-day week. A w 
Box 203 Ad. Weekly 180 Fleet st BCS 
ag pe NITY GOCCURS in sade of 
jon Advertising Agency for young 
— wih artst< abuay Write swt 
img details and salary required w 
Bou 2704 Ad Weekly 180 Fleet St BC4 
LETIERING a STMA LIFE ARTISI 
fey J Loadon Adverumng 
Agcmy Wein “ating details and 
“ary regured to 
Box 2705 Ad. Weekly 180 Fleet St BC4 
CLASSIFIED — ERIVEMENT MAN. 
AGELA  roquuce senor weekly 
pournal in the " eaujanering bewd Good 
nth “om and Dicvmous c&perecnce 
Dewils and mlary ck 
wo 
Ad. Weekly 180 Pieet Si BCS 
PRODUCTION. \acancy cas for first 
cass Gwen with Agemy caperience and 
knowicdec { bhocas, typeset 
ting in Good salary aod holidays as 


a 
Apers 


d Apply in writng, giving age 
me and salary required t& 
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department of 
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Must bx 
days as arranged 
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and good 
instance. 
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YOUNG MAN 


copywriter acooum czcc.. 

Techmkal Agency secks re- 
position ot 

agenacs in 

work 

company 
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ty 

Write 
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YOUNG MAN 
educated 
socks 
Agenmy 


ARTIST 
constructions and 


25), emperiencea 

hbowcard 
requires post 
W eekly 
i»), 
with knowledge 
progressive post 
Previous experience at 
broad has enabied him to obtain 
knowledge of all modern 
a processes. and has proved his 
© an administrative capacity 
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to 
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£ arenes NCED PRODUCTION MAN, 
Ad | 


™ 
Bou 4 
AGENC 

flogtt 

la! 


with 
Depart 
Box 2 


and executive. At 
Manager of 


ministrative and 
deswes 
known 


Space-Buying 
change At 
London 


present 
Agemy 
axe oO 
Ad. Weekly 180 Fleet St BC4 
Y TRAINED MAN 
Production cxperence 
Dresem. Geacra! 
emall agency. secks change 
Agency Advertising 


“ope 
ment 
710 Ad. Weekly 180 Fleet St BC4 


or 


’Phone your Classifieds 


cheat TYPESTS, 
1c 


(WHihehal $924) 
efhoent personnel 


AGENCY PRODUCTION MANAGER 
dewres cha amider adic 


ADVERTISER'S WEEKLY 


BUSINESS OPPORTUNITIES 


OVERSEAS ADVERTISING 
CHALCROFT LIMITED offer « first- 
class “on the epot™ advertiving service 
in South Africa, Australia, New 
Zealand, Canada, india and Pakistan. 
Please telephone 
PADdington 92646, or write: 
Thanet House, Craven Road, W.2. 


Parucularty techn 
1 Ad Weekly iso F 


i dod pga antust 


oa St POS 
capable of pro 


oe de 
we om Eng Stewie of 


acy 
Box 4628 

ASSISTANT 
suilatwe 


Ad Woekly 


SPACE 


180 Pleet St BO’ 
BUYER socks 

Wide 
variety 9 of 

accoun’ 
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nal and 
Box 4646 Ad Weekly 
PRODUCTION MAN 
Books, perodicals 
—_ Tully 
heaper Hhuyong 
io 4) ad 


+ 
se 
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caperniem cd 


Weekly 180 Fleer S BOS 


Do you sell East of Suez? 


A top fight advertising executive 
(agency tra.ned) with considerable es- 
perience of Australian and Asan 
markets wil) be pleased wo contact 
interested concerns. 

Seven years’ practical caperience of 
\ wualising, Copywriting, Production 
and Agency Branch Management and 
on the spot" experience of Media 
and Market Research 


Age 28 years, British Public Schoo 


and Universiiy Education Avail 
abic for interviews io London after 
July 10th, 1952 

Box 4528 


Advertiser's Weekly 180 Fleet &: EC4 


FREE LANCE SERVICES 


FREE LANCE GROUP ofem 4 quick 
and reliable service in creative and 
finshed Artwork Keep Artwork costs 
down by contacting GROsvenor 7494 

WORK AVAILABLE at good rates. for 
free lance peimet and smal! bill fixers 
on retell shops in ao areas rite 


fully 
Box 4614 Ad Weekly 18 Fleet Si bC4 


1 CAN SUPPLY COPY for Brochure 
Press Ade and Saics Letters that 
SELI Wil you buy a’ from 
Box 4615 Ad Weekly 180 Fiect St Bs 


another simidariy 
sharing an 
« cads Write 
ie Week! y 180 Pleet St ma 
AVERYS sanysces an tak 
one of twe we PROCESS Bock 
accounts con 
sideration 


HOLborn 6136 for 


representative 


1S AVAILABLE, 
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subject to 
my) est.gavon for pur 
hoiding o f mirot 
established Adver 
= cweniial Wat the 
mid be ——- ay several 
He homa ly known prod 
mm 4642 Ad. Weekly 180 Fleet St BCs 
aaa SERVICES. A laree group 
of companies is considering the produc- 
ton of a houle magazine and will be 
imerested to receive information on 
the services offered by organisations 
specialiaing in magazine production 
Picase write, giving full details to 
Box 4650 Ad. Weekly 189 Fleet St E©a 
Ccorywarrem, 
atk ne w& 
well-established czpanding Agency 
Box 2708 Ad. Weekly 180 Fleet St PCS 
RECENTLY ESTABLISHED JOURNAL 
wade seeks first can 
advertising = representation 
Box 2702 Ad. Weekly 180 Fleet St BC4 


versatiic and 
invest some 
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ACCOMMODATION 


BUSY ADVERTISING MAN with 
imtercsts require 
in offe situated 
Write 

180 Pieet St BCA 


tree. 


Bow 463) Ad. Weekly 


SALES AND WANTS 


ABSRESSOCRAPS B Record Prame 
ated 


io «large §=qQuantitics. Seng 

ang “ce to Sporw Printers 

k pool) id Dewick «Grove, 
Marton, Black poo! 

FOR SALE: 424 reams of double sided 
white artpaper Size 52 in. by 4) 
Weight 92 ib. per ream (500s). Marke: 

price OF reasonabic offer 
Box 4607 Ad. Weekly 180 Pleet St BC4 
optetuors AcOt stic - 


Offer 
180 Fleet St "pes 


y 
Box 2707 Ad Weekly 


ADVERTISING AGENT'S enquires 
wekomed by Letterpress Printers for 
Catalogue. Price Lists, Programmes. 
ek odern Plan Competitive 
Proves 1ONERY Boul 

1D KENSAL ROAD 
LONDON, W LADBROKE 
0061-2-5 


—. ar? PRINTERS bave copacty 
ke wk 


dd stional 


10 Te 


ship guaranteed 
deapatching & whal@eaicrn 
rivate subscribers 
inting Works Lid 
Road rmingham, 14 
OLD ESTABLISHED Printer beving 
stalled additi 
ony 


ulute 


etc 
Yardiey Wood 


cxecliem quailty 
Felix McGiennon 
Row 


magazines undertak Monthly 
momhly of quarterly Specimens sent 
Midlands c 
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MISCELLANEOUS 


Forget Food, Fuel, 
Household Worries 


in =Trouble-Free 
the DOWNS HOTEL 
Sumex. On the main London-Brigtton 
lee, on how from London—many 
reskients travel daily 


and Comfort 


Hassocks, 


food, central heating 
attentive service. carly 


actes ground, 
glorious walks and views 
Physiotherapy Treatment Room, wis 
vioict ray. massage, foam bathe and 
electrical treauments Moderate 
charees. and special terms for winter 
fesidence of jong stay 


Wrie for illustrated brochures 


DOWNS HOTEL 


HASSOCKS SUSSEX 


AA and RAC Tel. Hassocks 630 
Station Hassocks (Brighton Line) 
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ADVERTISING MANAGERS are 
invited to write for particulars of the 
advertising medium that brings a pro- 
duct’s name prominently before the 
purchaser—when she is in the shop. 
Redfern Advertising Rubber Mats are 
welcomed by shopkeepers — and are 
certain to be displayed. Any trade name, 


DOORWAY MATS 
FLOOR MATS 
COIN MATS 
DARTS MATS 
BOWLS MATS 


rubber mat, have supplied such famous 
advertisers as Bile Beans, Osram Lamps, 
Milk of Magnesia, Snowcem, Gaument, 
Craven ‘A’, Kolynos, B.8.A. Cycles. 


ADVERTISING RUBBER MATS 
remind at the point-of-sale 


MATIONAL ADVERTISERS Division - WYSE - CHESHIRE 


ante oa 


THurspay, June 12, 1952 


48,000 of th. se display units were produced by automatic 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 
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TELEPHONE 26817-20460 


—STOP PRESS — 


B.P.A.A. CONFERENCE (See p. 469 and 471) 


CONTRACT TERMS DISCUSSED 


An agency request for rate 
creases to be notified at } FF .- 
ge twice a year was rejected 
y contractors during agents’ ses- 
sion of British Poster Advertising 
Association Conference. 

Agents favoured “until counter- 
manded™ contracts to give adver- 
tiser maximum flexibility, but con- 


tractors objected this would not | 


— contractor with adequate 
acility for forward planning. 

Agents then asked for “notice” 
clause to be inserted in standard 
“fixed periods” contracts. Other 
a s’ suggestions were rendering 

accounts in ‘standard form and 
at standard periods; publication of 

nditure figures by various com- 

ice groups; issue of standard 
rate cards; reduction of number of 
periods on gable ends and removal 
of sites which did give 100 per cent 
value. 

Golf results at B.P.A.A. Confer- 
ence: Mills & Rockleys Cup, medal 
competition, Alderman Sidney 
Brown (Mills & Rockleys), Leicester 
Cup, Pat Jackson (G. Street & Co.) 
and Kenneth Edwards (Willing’s). 


After over 20 years with “News 
Chronicle” W. lL. Gabriel has .c- 
signed to join “Financial Times” as 


duties in July. 


WOMEN’S CLUB| 
NEW OFFICERS 


Mrs. Mollie Coglan (director, 
Sales Research Services) new presi- 
dent, Women’s Advertising Club of 
London. Other officers: vice-presi- 
dent, Miss M. Wenmoth (director, 
Griffiths & Millington); hon. 


| secretary, Miss Doris Edmondson 


(advertising manager, Crosse & 
Blackwell); hon. treasurer is again 
Miss VY. A. B. Wright (director, 
Ss. H. Wright & & Co., Ltd.). 


A.B.C. MEMBERS 


Latest new members of Audit 
Bureau of Circulations are: 
cations, “Mining Equipment, ° 
“Stornoway Garette,” “208”; ad- 
vertisers, Association of Advertisers 
in Ireland, Alfred Bird & Sons, 
Fiectrolux, ©. E. Fulford, H. J. 
Heinz Company, Kolster-Brandes, 
Lioyds Bank, Quaker Oats, Rootes, 
A. & R. Scott, Edward Sharp & 
Sons, Shredded Wheat Co., T. J. 
Smith & Nephew, Standard Motor 
Company, Stanning Proprictaries, 
Eb. Walter Geom, ! R. H. Jackson, 
Taylor Advertising, 


Dunbar, of C. & FE. 
ton Ltd., admitted to hospital. 
will be away from desk for some 
weeks. 
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